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1.5%a7%1 : CMM1302

2.497%1 : Social Media Technologies
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6.919159KH5URAYTOUSIBIVIN
AsHaADU :

Assist. Prof. Dr.Tawipas
Pichaichanarong

7.401UNAAKD

College of Communication
Arts, Suan Sunandha Rajabhat
University Nakorn Pathom
campus

8.Email : lecturertawipas@aliyun.com
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(Pre-requisite) :

12.5183v1na58unsaun  [013 lUsnsey]
(Co-requisite) :

13.407UN58U College of Communication
Arts, Suan Sunandha Rajabhat
University Nakorn Pathom
campus
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1.9A1AUNYVDITIYIVN ¢

1.1 To introduce students to the fundamental concepts
and theories of social media technologies.

1.2 To develop an understanding of the evolution and
trends of social media platforms

1.3 To explore the impact of social media on
communication, culture, and society.

1.4 To examine the ethical considerations and challenges
associated with social media use

1.5 To provide practical skills in using various social media
platforms and tools

1.6 To develop knowledge of social media analytics and
measurement techniques

1.7 To encourage the exploration of emerging trends and




future directions in social media technologies

2.3nguszasnlun1snmu/JUsudgesneie :

®UIAN 3 ANPUSLASAISALUNNS

1.A195U18518973%9

Students develop a comprehensive course that explores
the principles, tools, and strategies of CMM1302 social media
technologies. Students will gain an understanding of the impact
and significance of social media in today's digital landscape.
Through theoretical discussions, hands-on activities, and case
studies, students will learn how to effectively leverage social
media platforms for personal, professional, and organizational
purposes.

2.5‘1u1u°i'i’ﬂmm°fi’9iamﬂmsﬁnm
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Hnanu
2 hours per 2 hours per upon student 5 hours per
week week request week

3.31uutr lussadunnideanansdinaiusnen

3.1 Lecturer will be available every Thursday from13:00 to
16.00 at College of Communication Arts, Suan Sunandha
Rajabhat University Nakorn Pathom campus or an
appointment can be made upon request.

3.2 Lecturer can also be reached via e-mail for any short
consultations: lecturertawipas@aliyun.com
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1.AMSISUUAZITYSIU

AMISITULATIIYSTTUNADINAUN
1.Honesty
2.Integrity
3.Responsibility
4.Punctuality
5.Tolerance
6.Confidence

25n19d0u
1. Rules setting such as attending the class on time and
regularly
2. Group discussion
3. Group work
4. Responsible for given tasks and be honest in working and
examination

25n15UssIliunG
1. Evaluation of on time class attendance
2. Evaluation of on time assigned tasks sending
3. Evaluation of harmony in students group working

2.A7U5

Aanuinazlasu
1. Can apply knowledge in real working time
2. Dare to use creativity thats profit for Interactive Design
development
3. Understand in working process rightly in standard
4. Good attitude to profession and work based on moralities
and ethics of mass communicators

A5n15dau




1 Explain and conclude ideas through teaching documents and
presentation by programs

of Microsoft PowerPoint, Microsoft Word and Internet

2 Single and group assignment and discussion

3 Games for case studies understanding and conclusion

4 Quiz in class

25n15UsTIiUNE
1 Evaluation by behaviors, attention and class participation
2 Evaluation by group working of digital production and
discussion
3 Evaluation by quiz, midterm examination and final
examination

3.Mnewen1edaa

Nnwznatlyyrnnaanmun

1. Can apply theoretical section and practical part to
Economics

2. Can analyze situations in Economics

25n15d9U
1 Practice and ideas conclusion by program of Microsoft
PowerPoint
2 Assignment of group discussion and report
3 Group analysis based on at present Economics principles

25n15UsTIiUNE
1 Evaluation by behaviors, attention and class participation
2 Evaluation by group discussion
3 Evaluation by class practice
4 Evaluation by students ideas conclusion, analysis including
with in class evaluation

A.NEEANUAUNUS TTRINNUAAALAZAIIUSURAYDU
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1 Relevant interpersonal skill and classmate

2 Skill of creation and maintenance of interpersonal
relationship with colleagues and gain and loss people

3 Professional practice with self responsibility and public
responsibility based on moralities and ethics of mass
communicators

4 Being leader and follower while working development

25n15d9u
1 Explain and conclude ideas through teaching documents and
presentation by programs
of Microsoft PowerPoint, Microsoft Word and Internet
2 Group works assignment
3 Group presentation

25nsUsBIIUNA
1 Evaluation by behaviors, attention and class participation
2 Evaluation by group works
3 Evaluation by in class practice

5.MNWZN1SILASIZULBIAINAY N1SADAS
azn1sigmalulagansauind

NINYEN15IATIZRTIANAY N157AS
uazns limalulagansauinananaanmun
Effective communication skill which are listening, speaking,
reading and writing skills
Use the basic probability rules, including additive and
multiplication laws, using the terms,
independent and mutually exclusive events.

A5n1sdau




1 Communicative technology usage practice such as
assignment sending via e mail and creation of forum for ideas
sharing

2 In class discussion or playing of case studies games

3 Report presentation skill by using proper forms, tools and
technology

25n15UsTIiUNE
1 Evaluation by behaviors, attention and class participation
2 Evaluation by group discussion and presentation
3 Evaluation by in class practice
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1 Assist. Prof. Dr.
Introduction to the course 3 Group Discussion Tawipas
Pichaichanarong
2 Introduction to Social Media : : Ass'ét' Prof. Dr.
Technologies Group Discussion Tawipas
ec 9 Pichaichanarong
3 Assist. Prof. Dr.
Social Media Platforms and Tools Group Discussion Tawipas
Pichaichanarong
4 | social Media Strategies and : , ASS'?t' Prof. Dr.
Planni Group Discussion Tawipas
anning Pichaichanarong
5 Assist. Prof. Dr.

Social Media Content Creation and
Management

Group Discussion

Tawipas
Pichaichanarong




6 | social Media Marketing and , , ASS'_St’ Pr.Of‘ [?r.
Advertisin Group Discussion TawipasPichaichan
ver 9 arong
T Isocial Media Analytics and , , ASS'.St‘ Prof. Dr.
M ; Group Discussion Tawipas
casuremen Pichaichanarong
8 Ethics and Challenges of Social : . ASS'?t' Prof.  Dr.
Medi Group Discussion Tawipas
edia Pichaichanarong
2 Emerging Trends in Social Media , , Assist. Prof. Dr.
Technologies Group Discussion Tawipas
echnotog Pichaichanarong
10 . : : : ist. . Dr.
Emerging Trends in Social Media , , Assist. Prof. Dr
Technologies Group Discussion Tawipas
echnotog Pichaichanarong
11 | social media analytics report and . : ASS"T't' Prof. Dr.
lvsi Group Discussion Tawipas
anatysis Pichaichanarong
12 Assist. Prof. Dr.

Class participation and engagement
in discussions

Group Discussion

Tawipas
Pichaichanarong




13 | Critical analysis: Evaluation of a . . ASSI?t' Prof. Dr.
lected exhibition Group Discussion Tawipas
setected exn Pichaichanarong
14 , , _ _ Assist. Prof. Dr.
Discussing the future of social media and G Di . Tawi
potential industry shifts roup Liscussion awipas
Pichaichanarong
15 | Project — Presentation
16
17 dUavinsasulanenia
2. uN5USEIUNANTSISUS
NANTSL3aUS 515U #uavinuseidiu dndruvain1sussiiiu
STUNANIILSY
[ Y v Class Attendance Every Week 10%
U3 (013)]
All Scores Every Week 60%
Final Examination Week 15 30%
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nuInN 7
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1.nagnsn1suselivyssansuavassieIvilaeiindne

1.1 Explain to students to understand significance of subject
development and students’roles in subject effectiveness
evaluation as gain and loss people of program management
1.2 Support subject effectiveness evaluation by students
before and after studying

1.3 Create opinion sharing atmosphere about subject
effectiveness between lecturer and students

nagnsn1sUseiiiunisaau

2.1 Evaluation majorly based on students’ participation such
as students’ behavior and participation consideration

2.2 Evaluation by lecturer’s point of view such as teaching
potential according to set teaching plan evaluation and
teaching atmosphere consideration

2.3 Evaluation by students’scores




2.4 Evaluation of teaching by faculty’s academic section

3.n15U5udsansaau
[95u1835USuUsINSaRU]

4.715NIUABUNINTIFIUNAGUNS518TB1VaIUAANYN

4.1 Students’ outcomes, group works’ quality and single
assignment the whole semester harmony consideration

4.2 Proper teaching management plan evaluation, teaching
activities creation, giving assignments, evaluation and score
assessment with subject description and program objectives
4.3 Cooperation with the next subject lecturer for previous
subject evaluation

5.115ALHUNITNUNIULAEAI15MHUUSUUSIUSSEANENAY DY
5189991
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