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1. ﬁmumw%avﬁmmLfii"ﬂﬂu"imqﬂszmﬂ"’aamﬂj*mau (Define Objective)

2. iwuaiiiom uazidmsiniaue (Content Analysis and Presentation
Technique)

3. NuHnAUAsURaTaU (Staff and crew)

4. mnueaudszanat (Budget)
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ousuanlanvisiuian (Audio Visual Materials)
1.5Unw (Flat picture) IeuA mwidon Aweny AWRNW
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dousuanlasvieiuunsal (Audio Visual Equipment)

1. ww3o3ay (Visual Projector Equipment)
2. 1@30u18u4 (Audio Equipment)

[ Uszandu q ndsranmoudng




dousunnianssu (Activities)
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1. Brand experience @@ p3osdaiansnanmNuilusInuyoIns1aum

2. Deliver any messages fia NNs&aansenanonnIufianssuy
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1. msausn (The First)

2. unneing (Different)
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