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APAC Digital Derections

APAC:
Top 5 Digital Marketing Priorities 2015
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Traditional Marketing Vs Digital Marketing

_

Hope It Works model of Traditional
Marketing
v You select your target audience
v You create your communication
v You select your media vehicles- TV/Print/ Outdoor
v You beam your message out

v And Hope your consumers respond

Ensure It Works model of Digital Marketing
v You segment your target audience

v You create multiple messages for different

segments
v You select your digital mediums
¥ You track responses in real time.
LM P A [ You correct things in real ime

If it doesn’t work, you end up
loosing Time, Effort & Money

Your money works much
harder in delivering real ROI
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2016 Spending by Industry

Communications, Non Alcoholic
Beverages, Skin-care
Preparations, and Motor Vehicles
are the biggest spenders in digital
advertising for 2016.

A large spending volume is from
FMCG category; Non Alcoholic
Beverages, Cosmetics, and Skin-
care Preparations which cost 930
Million Baht higher than 2015.
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FC 2017 Spending by Industry

In Forecast 2017, those who are
top 4 categories will remain top
spenders. The spending is
expected to grow around 24%
comparing to last year with
forecast of high growth in
spending of Skin-care
Preparations (36%) and Motor
Vehicles (34%).

FMCG category which are Skin-

care Preparations and Non
Alcohol Beverages will continue
to reserve high spending volume
with main role to create brand
awareness and engagement.

ICANTAR TNS-

rc2017

Spending

by Industry

Public Deck Version

L]

IGITAL

AOVERTISNG






.

IIUC)TL]U. aonNa
mMsaoaisMmsaald

2017



unmsus:anu
SNV
Joavidu na:doooulau



VN

BOWNIOS
T 18N110S



Iodiawn:ia

AUNDO

3



mMsmanoaad |

Live)

gonoAuddUcioIlion

4



Influencer

O

gonoiuonswa



bumper aqds

[ 6 duifi uU YouTube



S0cial Medi

B |\0 g




People Insights ~ Advertising Insights  Vertical Insights ~ Tools & Resources

Check out what’s new

Our latest research about people, marketing and measurement.

PEOPLE INSIGHTS

Sept 14, 2017

The Power of
Passions: A Close-up
of the Fashion World
on Instagram >

ADVERTISING INSIGHTS

September 13, 2017

People-Based
Marketing: Thinking
People-First Planning
and Measurement >

PEOPLE INSIGHTS
September 1, 2017
Fashion on Facebook
and Instagram From
Top to Toe >

facebook I1Q
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Feast Your Eyes on Indonesian Cuisine with @foodventurer_

Instagram Bl
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http://blog.instagram.com/



The Keyword Latest Stories  Product News  Topics

Taking the next step
with Android One

We're taking the next step with Android One, giving
users a high quality Android experience that's
simple, smart, fresh, secure and more ...

READ ARTICLE ©

Google Blog
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Create ad Signup

200 million people looking Become a fixture with The graduate’s guide to
for new ideas home decor shoppers Christmas in July: It's time adulting

to try search ads on

Pinterest Business
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AdProducts  Audiences  Measurement  Blog (%) GET STARTED

June 2017 May 2017 February 2017

Meet the audience Reaching auto Influence beauty
you won't find every shoppers on and personal care
dayonTV Snapchat choices in a Snap!

Snapchat for Business
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Linked in - Official Blog Recent Posts Popular Posts Topics Q

-

‘ \ //—‘\\/ I ‘jEW L'NKEDIN FEATUR DS for Taklﬂg the 81;’:
;h A Ay N AaT EOut of Your Job Seart

Let Your Connections Help You Get the New Linkedin Features: July Product Simple Steps to Ease Job Search Stress
Job Roundup

Official LinkedIn Blog - Your source for insights and information about LinkedIn

Tuesday Tip: How to Build Out Your Profile, If You're Just
Starting Out

#TUESDAYTIP

LinkedIn Blog
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IBM Products v  Services v Industries Developers v Support  Careers

IBM Blogs

IBM Blogs

© BMEmergng Tech
° 18M Global Financing

Azami (Japanese ° 1BM Intellectual Property Management

|IBM Blogs

Search
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Featured More News
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Aug 15,2017 | Alizon Linn

In Nevada desert, Microsoft tests Al-
controlled soaring machine

Sep 14,2017 | John Roach

Microsoft Pix captures better pictures of people, and now

Microsoft Blog
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Breaking Through Enterprise Silos
Lone Worker Safety Solutions Now A Day in the Life with the Galaxy for Mobile Security Training and
Come As Wearable Apps Note8 Implementation

WELARAR LS INTIRSRCK MOBLITY MOIRLE SEOLRTY

INSIGHTS News Topics ~ Industries v Contributors search Q Subscribe

Samsung Insights
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S1:E2 Operation Combat Bikesaver

TODAY'S SPOTLIGHT

LIVE. © 5.5k
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(O] Q Search Videos ([~ ]
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WATCHLIST
Latest Episodes

Saved Episodes

The Great Cheese Hunt
6 Episodes

Nas Daily

38 Episodes

The Showdown

¥ | Comeback Kids: Animal Edition

S1 E4: Dog who lost her legs was determined to walk again

These animals had a rough start in life — until they found
someone who refused to give up on them. Now these...

0%0

Linked Group

Rescue Pet Parents
21,493 members - 279 new members

oy Like (J Comment @ Share
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Returning the Favor — 17 min - @ a! Nas Daily — 5 hrs ¢
S1:E1 Donovan Discovers - Mike Rowe helps to give back to the people... &: " New Zealand in 60

THEFAVOR

SHOWS

New This Week




Shows

Suggested

Live

Games

Your Videos
Search

Settings

WATCHLIST

Shows You Follow

i
RETURNING ‘

THEFAVOR
/’T&{ & =

///
\

WATCHLIST

Suggested Shows




IUUWNAGN 7

n Hom:

]

Watch — n -

-
AT,
e -
- /
|2
|

-

i |
mango

ol el -l

cued  NDUHKUND!

1D Facebook Juunu
SOUSIFNISIALINGAJTWINTHQIOV Y

Annale atindiane  __________ Thamac | Mardanald

UNFAintwnonusigonNnsoufnun



lugsmdusilumsdoBo
NinwWS 2 Bu/oomos i
lowwsmsa'onimouhdla:lns 1180 &




UsTydu amsong T2

30 2 1INV 1
iwuludnanan




O ‘:,ﬁ,_\\n;r’ “/ \W fe@’?ﬂ

SuauAswsounu
oun 22 a.A. - 21 n.&. 58 My

» WaauoowsSoununous:ineA 3ui 1-6 a.n. 58




Jou GMM25, Greenwave106.5 lla: GMM Media
PudviahIa:A W UInASIRTUovgUS:AUGNNAUMATA

= £ P
SoguINAUUNTgNYIA

G2UNISUSIAINU 3NDAISOMNISIIAY llazgovidAducd
A905UUEIA "AWAINSSU GMM Studic” ©1A1S GMM Grammy
5uf 9-15 uns1AL 1981 10.00-17.00 u.

KSOUSMARNUGIUTNYF USGN F1I8UISL TIGY 910 (UK3U)
sunmsinownrizd asnelan UryFoounswdiazn 032-472-223-7
$10A18uQIDUIAUA gmm25.com K3 greenwave.fm

“ > i k3 — gy
IAENySOUUEMAAUSIWMSIloceudinY “SOgUINAUIRGNYTIO
fhuneaaonZou GMM25 TuSuwnfayi 12 unsiaul 1981 22.30 uiduduly
wSauwuiuAalu Giv Unsov Uniday uINUY







UES WO
iU 4,000 #la
idhusSnsL wnE 1w
Ul 1 s 2556
a,






AANMSAoaisnisaald

Marketing Communication

wBodmacds™sd as.us:mamoa ASDUM



