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Abstract

This article aims to present about the “Y series” in the dimension of being one of the
entertainment media industry caused by being just the entertainment of a small audience
developed into a popular culture that expands the mass audience and becomes a mass culture
that is widely popular. There is also an opportunity to expand into the cultural industry. Along with
the expectation of growing marketing abroad and the possibility of being a soft power to promote

to the global market according to Thai government policy.

Keywords: Y Series / Series Y / Popular Culture / Mass Culture / Cultural Industry / Soft Power
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