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Sponsorship






As a general rule, sponsorship rﬁarketing occurs when
two brands decide to work together professionally.
Basically, one brand will sponsor the other brand in
some form, such as resources, funding, or services.
Some examples of sponsorship marketing include:

Charity events. Performances.



BRING MORE VALUE TO YOUR SPONSOR

Understand
the goals

Make sure that you have
a clear idea about your
sponsor's objectives and
your attendees’ goals.

Educate
your sponsor

Provide your sponsor with the
information on previous events,
explain what worked best and
suggest the strategy that will
lead to optimal results.

D

Facilitate
communication
and networking

Try to provide the sponsor
with multiple opportunities
to interact with their target
audience.

A s

D

Help the sponsor get a clear
picture of the money spent

Justify
the investment

and the benefits received
in return.




After



After Covid-19

Disruption




Business Groups That Rise During the COVID-19 Pandemic and Fall Later
The number of engagements grew significantly during COVID-19

and later returned to normal.
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Business Groups That Rise During the COVID-19 Pandemic and Fall Later
The number of engagements grew significantly during COVID-19

and later returned to normal.



Star

A rising star business group whose

Engagement continues to grow.
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A rising star business group whose

Engagement continues to grow.
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A rising star business group whose

Engagement continues to grow.



Laz

A rising star business group whose

Engagement continues to grow.



Falling business segments with declining engagement
after the COVID-19 outbreak
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Falling business segments with declining engagement
after the COVID-19 outbreak



Digital
Disruption




MEDIA INDUSTRY SPENDING ESTIM. MEDIA

intelligence

Minternet WOut of Home ®MCinema MMagazines " Newspapers WBKK Radio ETV

Y2013 Y2014 Y2015 Y2016 Y2017 Y2018 Y2019 YTD Jul.19 YTD Jul.20 Y2020
Forecast

Million Baht 120,570 114,497 113,439 100,352 86,438 89,093 90,212 51,490 40,727 71,823

MEDIA

Source : Forecasted & Adjusted by Mi intelligence
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Content
and Other

Social
Promotions Media
(all kinds)

RECTe Augrpented/
the-line Virual

Reality

CRM/
Loyality

Sponsorship

Marketing

Trade Media

Programs Relations

Staff & Micro-
Shareholders targeting
Values &

Positioning



The Evaluation
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Explore INSTAGRAM [~

177 6.4m 0

Instagram

Fhotos straght from Instagram HQ)!

bit.ly/onthecouchl

O Photo Map




Thefacebook is an o
colleges.

We have opened up

¥ Profie

¥ fniends

r Mhotos

r Notes

» Croups

r Cvents

y Messages (1350)
r Account

¥ Privacy

SALE
NDS SOON!

facebook
Welcome Mark!

News Feed

B. David-Czea Shamash uploaded a mobile photo.
Mobile Uploads

by Qawsd - Lava S2amansh

AR James Wang created a group

A8 Oneis Hughes joined the group S10p Nuciear Prolderation, At Home &
Abe0d

':; Jon Hay and Meredith Loth ended their relationship.

AL Aditya Agarwal created a group.
Paul Oakenfold is wathed wp.
Must = Decironng
l Info Former Oakenfold fans.
[ )

A8 Oneis Hughes joined the group feingoid for President
Q@ Ounicl Corson went from being “married” 10 “in 3 relationship”

B. Katie Ceminder uploaded a mobile photo,
Launch!

.

Wy €300 Comader
Location: MQ

@ Xevin M. Bombino is no Jonger in 2 complicated relationship

Requests
& ® friend requests

1 growp invitation

Messages
) 138) new messages

My Status

-anxm

Cirthdays
Today's Binhdays
Andrew MeCollum

September 6th Birthdays
Meaghan Burke
Cnik Seaberg

The Next Step

Post your photos on Facel
Photos. [njoy unlmaed
uploads'




Sign up now

#musicmonday Google CEO Eric Directors Apple's Board Eric Schmidt TVXQ
| #iranelection Happy Friendship Day Michael Jackson ATAT Goodnight #Ashes #iwishmyleam

firanslection ATET  #musiocmonday Follow Friday Goodnight Drake #mussumday Comic-Con  Mercury
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In addition to offline marketing
Online use is starting to be introduced.

to communicate more
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Social Media

social media

become a tools

to the target audience




Mobile App
Marketing Strategy
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Social media use is discriminated against.
Issued according to usage patterns
for marketing communication

of products and services to the target group
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Sponsorship
activation

Customized event
registration

Audience
Dlgltﬂl event \ surveys
bags I

Email marketing

Social media
promotion

Exclusive
videos

Mobile event Event
app photography
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