
Marketing Communication

Asst.Prof.Prakaikavin Srijinda, Ph.D.

AI
M3

20
1

Creativities Strategies



Sponsorship
Marketing





As a general rule, sponsorship marketing occurs when 
two brands decide to work together professionally. 
Basically, one brand will sponsor the other brand in 
some form, such as resources, funding, or services. 
Some examples of sponsorship marketing include: 

Charity events. Performances.
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Business Groups That Rise During the COVID-19 Pandemic and Fall Later
The number of engagements grew significantly during COVID-19 

and later returned to normal.



Business Groups That Rise During the COVID-19 Pandemic and Fall Later
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Rising

A rising star business group whose 
Engagement continues to grow.



Delivery Service Provider

“Stay at home,  
Stop germs,
For the nation.”

A rising star business group whose 
Engagement continues to grow.



Consumer Electronics และ Home & Office Appliances

A rising star business group whose 
Engagement continues to grow.



E-marketplace

A rising star business group whose 
Engagement continues to grow.



Recessing
Falling business segments with declining engagement 

after the COVID-19 outbreak



Falling business segments with declining engagement 
after the COVID-19 outbreak



Disruption
Digital









The Evaluation
Of

Communi-
cation



Tape Player



Cassettes



sound about



film camera



floppy disk



disket



calling card



pager



pager



Mobile phone



Mobile phone



era
TV

2000
E-mail
website



2000



2000



2000



2004
Social
Media



2004



2004



2004



2006



2012 In addition to offline marketing
Online use is starting to be introduced.

to communicate more



2013

social media
become a tools

in marketing communications
to the target audience



2014 Start preparing the application
and community building

To use in communication marketing 
more niche groups



Become aware of the “Message" that needs to be communicated.
to the target audience using content communication

to create a sense of cooperation between the recipients2015



Start competing with "Quality Message"
with on-demand content communication

of consumers, but still maintains the brand identity2016



2017

Trading through an online store
highly popular There were various forms of competition.



2018

Social media use is discriminated against.
Issued according to usage patterns

for marketing communication
of products and services to the target group



Tik Tok app was born and popular.
from allowing people to create their own music video content

and began to be used in marketing communications

2019
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