Marketing Communication
Creativities Strategies
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Have a

Good
Image




having a personality that matches

or IS close to

Brand
Personality



Influence to

motivate

Target group



Brand Communication

Inside out
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Never had a competitor

aavertise

before
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Mega
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voyavan : influencermarketinghub, dotcominfoway
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voyavn : influencermarketinghub, dotcominfoway
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INFLUENCER PROFILE
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ACTIVE PLATFORM:|. / \

FOLLOWERS:
e 114 M Followers

CATEGORIES: Lifestyle Love

Review : 10,000 B

Retweet : 3 500 B

kes
23.2K

Media

STORY CONCEPT:
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- N5Ag3o1A%DVE1IIVA DIKIS 1ASDVAUN
10uns:ua

- §Gaow : yanandlu Susu UniSsu

unANu

PRESENTATION STYLE

Format: VDO

Salona>wend: 15 - 20 5uin
Post date: To be confirmed
Post time: To be confirmed
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INFLUENCER PROFILE
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ACTIVE PLATFORM: | |
FOLLOWERS: —
e 802 K Followers
CATEGORIES: Lifestyle

Review : 8,000 B
Retweet : 2,500 B

Like
15.4K

Media

STORY CONCEPT:

NOTE:
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PRESENTATION STYLE

Format: VDO

Salaanwend: 15 - 20 Sun
Post date: To be confirmed
Post time: To be confirmed
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voyavn : influencermarketinghub, dotcominfoway
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~ Micro-Influencers
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voyavan : influencermarketinghub, dotcominfoway
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Why

INnfluencer

are popular today



able to persuade

consumers well

1




affects

the brand image
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can be measured

and evaluated
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SEED

Strategy



Sincere



Expertise
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H Difference



Awareness / Engagement Quantity
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mi3 30U Norua 100 AU

icia:auidAudiacnu 5,000 AU 90 CPE 1034 4 uin/Au

NS oghwIdgD 10 AU

Iciasrudaudiacnu 300,000 AudulU T CPE 1034 7.35 uin

Cost per Engagement



RSO MSoUNY 2 Nau Mega 2 AU Macro 5 AU lia:
Micro influencer 50 AU :J CPE 103ag 4.7 un

Cost per Engagement



Type of
Micro

INnfluencer



The Right Influencer
by PASSION

Moms Millennial Auto

Décor Music Tech
Fashion Wellness Travel
Beauty D1Y Entertaining

by PLATFORM

PO O e 060

by VOICE

FIRST-CLASS QUALITY CREATORS BUZZ BUILDERS
Premium high end Unique custom Everyday

spokesperson content creator influencers

@Rhythm()ne «& tapinfluence ®




INFLUENCER PROFILE INFLUENCER PROFILE INFLUENCER PROFILE
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ACTIVE PLATFORM: n ACTIVE PLATFORM:
% ACTIVE PLATFORM:
FOLLOWERS: FOLLOWERS: n FOLLOWERS:
e FB 163 K Followers e FB 4990 Followers X

e TW 16 K Followers

CATEGORIES: Lifestyle CATEGORIES: Product Review

CATEGORIES: Food Review




INFLUENCER PROFILE

mawin_twp m

1,579 Tnad Hiaau 264Wu Ay Mévdanu 629 au
Mawin Taweephol

@, Street Food Lover &

IG Ay ueiy @ : @faadfood

Muth BB - 0956546479 Arudu

Email : Mawinfinferrr@gmail.com

FB : Mawinfinferrr

YouTube @ @

www.youtube.com/channel/UC-Ns489h7BKZIgrbDm7ge-Q?vi

ACTIVE PLATFORM: @ n
FOLLOWERS:

e |IG 264 K Followers

e FB 82 K Followers
CATEGORIES: Food Review

STORY CONCEPT:
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Post date: To be confirmed
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Important things that must not be forgotten

Micro

INnfluencer



Content is

Truly
The King
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INFLUENCER PROFILE

ANLAA 50
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Timeline About

ACTIVE PLATFORM:“
FOLLOWERS:
e FB 4990 Followers

CATEGORIES: Food Review

Product : ...ceeeeeeeeneene

Present : ..cveereeceecnennes

dnL@ua Macro Influencer Aa

Target Group ..ceceecseescseses
Platform ......ceeceveececeneeee
Category ..cceesessessnss
FOlIOWET ..uueurveriinnaranes

Profile .oeceererereernees

Macro Influencer
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INFLUENCER PROFILE
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F :disan fivan

THANKS FOR FOLLOWING

« Contact for Work

ID. Line fonstarphoenix.

wasianadiu 061 0140549 /06-3839-5574 aatru

nataliekzp, bbrightve, pk.komn.th + Audus

Product : ........

Present : ..eveeveecerennenee

UnL@ua Macro Influencer AB.........ooovevee....

Target Group ..ceceecseescseses

Platform ..........

Category .eeeeesesssesenss
FOlIOWET ..uureeeuenicncaranes

Profile .oecceereeecennees




