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Storytelling



Life is easier on iPhone.

And that starts as soon as you turn it on.




TRUST IN THE TELLER
Qur feelings about
a storyteller
influence our reaction
to their story.

D A
J Stories need dramatic

development and
emotional dynamics.

FAMILIARITY
The more familiar a
story feels, the more

powerful it is.

: WHAT REALLY
MAKES A
GOOD STORY?

STORYTELLING has become one
of the most pe ar techniques
of marketing communication.
It’s a very effective way to engage
audiences, convey information and

influence people without using
overt persuasion. This graphic

Stories are most persuasive
when readers work out their
meaning for themselves.
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The more people identify
with a story, the more likely

they are to be persuaded.
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SIMPLICITY

Simple stories are strong stories.

Take out everything that
doesn’t serve the narrative.
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IMMERSION
The more readers put
themselves into a story,
the more likely they are to
change their opinions.

Copywriting
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Storytelling



Understand



speak directly
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Is not just
a message
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“sincerity”



What is data storytelling?

P

Visual Design

» Design principles
» Design elements
= Imagery

A
Data

* Quality data source
« Statistical analysis
« Accurate representation

according to Lydia Hooper

&R

Context for
communication
« Understanding audience

« Clear purpose/goal
« Feedback loops

Narrative

« Language & messaging
+ Beginning, middle & end
« Call to action
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