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N 5 Bottles = 1,000.-

< Fawaraanival § 22a nansudouaa 1,000 uan
(i0e3oAusuch 2,900 un)

< Bring 5 plastic bottles get 1,000 Baht discount

(Minimum purchase 2,900 Baht)

*Recycle plastic bottie into blanket and donate o - : |
“Development for Children and Youth Foundation™ 3 5 i
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WE’LL BE OFF AIR
FOR A WHILE...

These are challenging times for all
of us, and we are fully committed
to doing everything we can to help.

Starting today, commercial advertising
of Coca-Cola and all our brands in
the Philippines will be put on hold.
All our committed advertising
space and budgets will be redirected
towards supporting COVID-19 relief
and response efforts for the most
affected communities.

We will re-channel PhP 150 million
to the following efforts: provision
of protective equipment and
beverages for health workers,
delivery of food packs to the
most vulnerable families and
support for affected small retailers.

Together, we can
make a difference.
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MacBook

The most interesting
book in the world

POOK U U6 MOL|q

http://www.apple.com/macbook/index
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