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Corporate 
Identity





trust
reliability



confidence



familiarity



shared
experiences



relationship





personality



Pe
rso

na
lity



“Brand characteristics
in the minds of consumers

when comparing that brand is one person
namely age, gender, occupation, etc.











Brand

Positioning



Attributes

Values

Benefits

Personality





“What will clearly indicate the brand identity.
Make consumers remember every time they see it.

Reflects the personality, 
the unique attributes of the brand.”



Brand
Visions







Mass Premium Masstige





Of

Stand Point
Brand





https://www.youtube.com/watch?v=3eNo5
SE6WmA

https://www.youtube.com/watch?v=2qupPn
1vCoA

https://www.youtube.com/watch?v=3eNo5SE6WmA
https://www.youtube.com/watch?v=2qupPn1vCoA


of
Core
Communication



https://www.youtube.com/watch?v=nAFbMl
-P01c

https://www.youtube.com/watch?v=nAFbMl-P01c


ของ
ค ำมั่นสัญญำ

ตรำสินค้ำ





Mascot



Corporate
Identity



“Designing corporate identity or brand
This is something designed to be in line with your 
business goals or business target audience. image, 

Idea and the form of the brand that 
communicates to consumers

which makes customers remember and make them 
stand out in terms of competition.”



Of Corporate Identity
Element

Creativities



1
LOGO



1



2
FONT



2



3
COLOR



https://youtu.be/CM9FmTmHSII

3

https://youtu.be/CM9FmTmHSII


https://youtu.be/wHqvDvXWxuM

3

https://youtu.be/wHqvDvXWxuM


https://youtu.be/wHqvDvXWxuM

3

https://youtu.be/wHqvDvXWxuM


4
DESIGN







https://www.youtube.com/watch?v=C1
A7anoUxN4

https://www.youtube.com/watch?v=I95TuV
Vb6sI

https://www.youtube.com/watch?v=T_A68

KA7fLc&list=PLjujG8IWjYyw0ERmnWVlw8
cE49JmWtyI4

https://www.youtube.com/watch?v=C1A7anoUxN4
https://www.youtube.com/watch?v=I95TuVVb6sI
https://www.youtube.com/watch?v=T_A68KA7fLc&list=PLjujG8IWjYyw0ERmnWVlw8cE49JmWtyI4


4
https://youtu.be/AJMwKEDS7EI

https://youtu.be/AJMwKEDS7EI










Exercise 5

Assign students to find product marketing 
communications.

that used to be received in a file with explicit CI
then describe the components of that work

that each part looks like
by discussing the methods that have been studied



Directions



วิเคราะห ์Corporate Identity ของ (..........ผลิตภัณฑ.์..........) 

1. LOGO
………………………………………………............................................................... 
………………………………………………......................................................................
………………………………………………......................................................................

2. FONT
………………………………………………...................................................................... 
………………………………………………......................................................................
………………………………………………......................................................................

3. COLOR
………………………………………………............................................................... 
………………………………………………......................................................................
………………………………………………......................................................................

4. DESIGN
………………………………………………...................................................................... 
………………………………………………......................................................................
………………………………………………......................................................................

ชิ้นงำน รำยละเอียดกำรวิเครำะห์

เทศกำลดนตรี 
Big Mountain Music Festival
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