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https://youtu.be/6g9Z5lxJIeQ

https://youtu.be/dyH-8S65xsE

https://youtu.be/6g9Z5lxJIeQ
https://youtu.be/dyH-8S65xsE


https://youtu.be/6rn93oE1CUA

https://youtu.be/6rn93oE1CUA


https://youtu.be/54uzEouACYs

https://youtu.be/54uzEouACYs


https://youtu.be/vcTVJxnm3LQ

https://youtu.be/gpZ5SvsftiY

https://youtu.be/cqf0QRTJ0Io

https://youtu.be/vcTVJxnm3LQ
https://youtu.be/gpZ5SvsftiY
https://youtu.be/gpZ5SvsftiY
https://youtu.be/cqf0QRTJ0Io


“Big Idea” 



https://youtu.be/OCSk_xmum_E

https://youtu.be/OCSk_xmum_E


https://youtu.be/GSrd5O5ctTI

https://youtu.be/GSrd5O5ctTI


https://youtu.be/0g0lnn7Z5RU

https://youtu.be/0g0lnn7Z5RU


https://youtu.be/tT33onQE6Lg

https://youtu.be/tT33onQE6Lg


https://youtu.be/wHqvDvXWxuM

https://youtu.be/wHqvDvXWxuM


How to create to fit into….
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adaptability : A
It can be adapted to be compatible with many media.1



durability : D
Longevity, suitable for all ages2



newness : N
It's a new idea.3



oneness : O
Have a single concept4



relevance : R
There is harmony, relations and consistency

with the benefits or problems of target group.5



memorability : M
Able to create memories for consumers.6



simplicity : S
It's simple, it's unique.7



Exercise 2
Create what you already have to make it 
better as you want it to be.

Idea…………………………
Layout ..................



Exercise 2
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