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LUIAALUDIAULNEINUNISHAR LN

nslawuduntduasediadeansnisnatn Aanuisanumiulagainnisusinade 14
Insvimid, Ang, nilsdediun Unelavun w3ededu 9 919 sawwd dulneosiiln nioudus
nsdwmidetionau wansbiiuinludiaUszdriuvomyudldannsavdnaesainistavanls

lnglanizgansaeansnlinsruway Nedldnsdeansiuy 360 asrnguludagiull

Tawanlutagiuldfinisufuussifianusiuats Tdaauaynauiudiluegredilivi
Tiguslaadninidsmwalavan uinduiliguilaainanuauls adessiu uavesniiay
Annuwalavanegians esnnislesantudunssuiuns (Process) ilnanedunou
sreavideanazdiuUsznaunig 4 uinune sennsldaviiienisudadesdszneu nsld

wadanedmadadusenaunisesnwuutazaneyii saulufan1sinmeed1aUsaaRNaNe Y U

nateuduTuUlgg A Las UL Ty

ANYAIZYRINT AT

1. nslawanfuianssudearsiiau (Mass Media)

2. mslewanifunsdoasiiientsgdla (Persuasion)

3. mslavandunsgslamenislivanaas (Real reason) uazivsNaauyf

(Supposed reason)
UsLNNYBINISlawan

Ussinnvaanislasanudsnunguidivang

1. mslavanasdudi w3edve (Brand Advertising)
nMslawaiusIuAT (Trade Advertising)
nslavien15A1Uan (Retail Advertising)

nslavanguanaiiduiiea1dm (Professional Advertising)

AR o N

nslayaNeInnsuIauTem (Corporate Advertising)



USLENNVDINIS IAWULUIATUAUIN

1. nslawanidunniuansvesdudn (Thematic Advertising) iwthituenUsziiunie
dHommdniifesnniausvesdudwidouinsiu

2. mslawanlagdheaumiuliiiamy (Teaser Advertising) 919kaifleuanysaily
v usidesnsainsauasdeliAnanuanlaesnfaey

3. mslawaniBanagns (Tactical Advertising) laltiunisiasuutasiirund wie
WOANTTUUNDE19VBIUTLAA

4. mslavandagnsis (Strategic Advertising) 1fiileiaiunagndnismarndildoglu
Uuziu oldugnsisiaiy Thematic Advertising lWaudanunsauels

5. nslawandnsulasenistansna (Schematic Advertising) eyl miuunuau
Tousununils Turhsszeznalanamildeagiane

6. mslewaniuenifeafusenisdaaiunsue (Promotional Advertising)

7. mslavangesuenuseinn (Classified Advertising)

8. mslawaniilefuslaailugnAegid (Poronage Advertising) emslarsan

LWOLY9912815 (Informative Advertising)

ANSA319UIAA lUN1SHARU RN

Tunnsas1wuAnlun1sas19assANENARUTYANLY ThUIMIaNanAAadlgNe

WAUILUIANUARTUNITAS19ESA 2 TU A

“snnazls?” nuneAud feansaztnaueluluwun

Tnglduulrninudn (Concept) Ta Astuendaslauniu
What to say ? Y o a :
Uszthumanlunisunaue lnenduuiaingavis(Selling

Point) Ua4AuAAazUsELNNLULD

“ezAgels” nueAuI Aeamsziauslulayan

lngldmatialunisadassala Aedne1ignislunisydls

How to say it ? wuulaunldlunulawan ddudagtuiivanvategniau

wazgluuungnuianldlunisasneassa eliinn1sand

LY o

fugsuansidmanele



dauusyanlunisadeassalasn

Foaunsnaaunanlunsaiassdliudy thaiisassdlavanazdesiinnsioy
Hneresrusznouiuiaunw 9ldun mafades deanulavan Aty Fodud wn
NauNauiU psAUsEnaufuetaunm Bdldun a1 nseenuuulavan 3 nsadeulm
N1999dune WHesdsenay u@isuniningussasd wasiuimamanlunisiiiaueanu

Tawantu 9 AN

drudsyaulunisadrsassa

Ta1wan

3 1'% o/ I3 1'% L
99AUTTNAUATUIIUNIEN 29AUIZNBUNTUDIAIUAIYN

}

- weies A

- Paandlawan - msesnkuulawan
- dlaunu .3

- FeRud - maedeulm

- Yandasing - \d@eeUsznev

TR8NANNIT Y UAIUTATIAS19U991ULLBUITU ALADININTAUNIT @IUVDINIAR

(Headline) azfpuivinilunisisaiuaula fuaiuddlavesdsuarsiiielminaiuaulan

=

v ! A o Y = 1 A A =1
ATLYIUIDTIUNRIDIUYU ﬁU‘W\Tﬁ']EJagL@EJ@?J@ﬂGUaﬂ'J']ﬂJLu@Liaﬂ‘Vﬁ@Lu@V"] (BOdy COpY) MUY

v

lawandeinisuiaus tngaznseauliinaudeinsidauAvsensusnisiu uazanving

q

drwasing (Ending) azludasuileUnn1sdausvesulavaniiy



nszuruMIativaulawan  (Advertising Process)

Client AN
(agnm
19OV K)

%

Product/;on
House NN

(RANSRKD)

Client Brief

Account Direcfor

Account Executive



creafive

thinking

Executive Creative Director.

treative Director.
Associate Creative Director.
Creative Group Head

Art Directfor copy Writer

Copy Writer

. Art Director
Account Director

account Executive Client service Brief



Art Director




Art Director copy Writer



NYNRAUIIRKIATIETW Creative Director.

\

Art Director @ Copy Writer

Executive Creative Director.

VIV

Account
Execufive



Art Director

prief V166 M AU

Copy Writer

e

Director.

gmiv aviv (Us@avas
Ql’ o ‘>I'
(WoMNANARDID19%T

Director.  plsducer production House ucer kgency
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-MAunY casting 1 MY 1 HudIREI-Mwy 1 ATl
-hfandk 1 dehaatk 1 dehagale
MO ISUAZATOVAHTHNK /1 ANBUMNTANR /

MWD (s iedansn)
-ANT) props / MMBIN 1 MM Mock - up
—n'm‘7571]nrm’nﬁ”ov oUnsok W gUnsnkoaIFY
-Miway Maaw
-MEIBANK Director / Cameraman / Producer /
production Designer /| Prop Man / Wardrobe /
Location / Assistant Director / production Manager
-MKovinto 1 Akt
- post production ( Telecine / VTIRFinish)
-MM Computer Graphic I Animation
-Mkoviuave 1 Mlwen

NUWAY Music Score / Music Library

~M Release prints (mUMKTVo9NOIMA YAl Eq 6)71/(7”6 a1 n )

-f) Service Fee 10-20%

producer Agency

o

o lunmainalnios

Account Director

Account Executive
Account Execufive

Account Director



; woM €

HOME WORK

oz
i
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Internal pre-production

with Agency

producer Director.

kgency Team

- Lo
Kovous-gy
7

“hooting boarg
“Key Visyqq

-0 UAgy

oF

(794
-(’Mﬂ’f;‘
WAy

“Timelipe

pre-production

Account Director

: y Account Execufive
creative Director. producer

Copy Writer



-
-

Ur:g;a/ ajfzjwe NWUWUMISSY

[/ m—
ﬁ??é s

MY RUV E ﬁ

Koo




Director.

Sound-c6-Edifor

producer

Internal Double Head
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Double head

) producer
Sound-Cc6-Editor Director.

Creative Director. ; &
) copy Writer "
Art Dlvector Py p— kccount Executive ?n m

post censor
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VTR Finish

Sound Recording & Mixing

(nU betacam
Alumaami
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nszUIUNINANUlaYan (Advertising Production Process)

Tnenluudazisznaume 3 Tunaulng o A

[%
1Y

1. Tumssunsndnlawan (Pre-production)

(%
1Y

2. Junswanlawan (Production)

(%
v

3. Pundinisuanlawan (Post-production)

U999 SN THER AL

- ﬂW?Laﬂﬂu?ﬂ/wéwngmHMW (production house)

- A uuesULszanlunnsanTusun (budgets)
S—| - NN9AANNTZAZAINTTRAR TN (time line schedule)

- nsUszgunaunsnan i (pre-production meeting)

IudeensTLaunINAR Faus

- mar‘hummmuﬁ'Lmzmﬁmumﬁm ugs 1@e (location,
light, sound)

- nngaa e (shooting)

- NNIANLAN (visual directing)

- NINNALNNTUARS (directing)

udumdantsa@a faus

- n3u5uuseaulEnin (re-touch to double head )
- 131 uNnL&eN (sound record)

-N9AARa (edit)

- ANTNANNINLAZLAEN (Mix)

Post-production

- NILALD UATAUITRNUITUINgNAUAZIBILIT

(present and client approved)
- mﬁ“ﬂ@mémﬁmifmmuﬁ"]"nﬂw (bureau approve)
- NG (copy)

- NN9RANAINIA / NNTNEWNI RSN (release print)
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NSTUIUNTTHANULIBUIEINNN  (Print Advertising : Production Process)

o (% o

lawauvnedsiiusiiy UssamdudavesiSuanshienanuindy fsdu nsdeansay

Tawanluganquidmuneassewihlitegala wagasianudilalunisuslameninilaay

Jaau TaganunsanuanszuIUNIsNanla v FIRun Wudunaulesadl

1. naaniiehe Client Service $U Brief IngnAI1daanTsivvinlawandun

Uszinnle meldinguszasdla de Creative Aazdosiielandfilasuunfinnumuneuazing

a a ¢

wnunslavaneeny azidnauelugluuvedisls Wudedeiinuszianla auala au

PANNITVBINI I AUALUIAA LUNITAS9ATIA

2. WaMmuuaALLIANAA (Concept) wanlauad /e Creative uagey Art agvin
n1sUsERNsImAuienvue Idea lun1sasneassd o9 Lay out ¥9991u313dlsUn M
pg13ls meldvamnulawun (Copy) aenals Wiowaunlmdu Advertising Design Aouilayii

wuunussana 1 luiauegn

3. \lgnAuden Advertising Design wan d@uuseauau uay Traffic Feen9asiduy
v | Id = a o . o Y a o a o
AINNIIU Agency L84 NI UUNUIUVBIUSEN Production House 3ENUUINIALRTYUYIN
Pre-production A8 LW38un15KEANNBE1S NeNITULAUREIUNNNEYIN ARLGBNAITNLARS
gunsailsznavain swluievasidendu q Mieadesiunisaievin Tag Agency asiiaus

TignAdvesduidudifon wasyihmsasuiednmneuasifiseansaeviaswely

4. n3zUIUNISHER (Production) Tun1388911 (Shooting) dulugiialrazansying

o

agdle viuudazszyinvziinisaieviluaniuiase Inelunisanevini Art director azilug

kY

<

AIUAN N159119119849 Photographer aauvatias yunded waliiluluaiuwuy Layout

A Y 1

Advertising Design fignAnden usnaintdell Stylist vintngdiegranmdudguanis

Y

AnusisRN kazgunsaleane o WielesAuszneumsaevinduauysaliian laglunisaeyiuy

szaedunmilsuszuna 80-120 nw ieligndnlamden velldusgiunulseanunskan

lawanAsatuy  ag

5. diegnAndenaniiazldlunulavanliuds Photographer 93 Save Ay
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anwag Hi-Resolutions tivelvie Art laaunsainlunnusisninlidiainueais sy (Retouch)
suiluinelavesgnAn Wuna19mu Layout T1iguuu Design Mmilowass nauilazliignan

d' % < = (%
733988V Proof AMUAYIYINUYDININNNUIRD ﬁ]uLUUVlWQEL"i]GUENQﬂﬂW

6. nasNtuIzduN eI WAz TaAMNLNTI U UAURTU (Art Work)iia
wispathddsaiud Tnerie Art agsesinnisuendeyalndnn wag Copy #ananiu wisy

wuuwrulnadlunlsaiuvisaeiieandesnisiugndewaziluluauuuuil Design Liniuau

7. founlsaiuvivefiunasadasyinisdesnuunliignAingia Proof dnasanils
A Y Y o wa | 2 A P a & &
wielignAnviinseusl® (Approve) auninasiluinelavesgnandeazanunsaiusiiduduau

Tawanasalaluiign
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Advertising Brief

Creative / Art director

Photographer / Asst. Photographer

v

Release Print

Print Ad Production
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[llustrator

LAYOUT

Headline
NONONONONO 1

NONONONONONONON
4_
NONONONONONONON Body copy

IWESSULNANIANDINSSSUNGGAN

Pureero ™
Lot i g G

Pack shot

NONONONONONONONNONONONONONONONONONONO

Baseline

ARTWORK / I o
Uuon...uu
aoailavuao Aoguoeoidusssusa

dosansariaoinwa Kigeline africana
UsinAWSoIAE

RELEASE PRINT

IWeIoSuULhAUADINSSSUBYAGRAR

’ Pureer> [ ]
swhert Pidon Broan [ ERESTTNE 7orS sy isunduiiy Breast Firming Cream

< (\‘l""\
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A52UAUNSHARU LAY NS TIAY

(Television Commercial (TVC): Production Process)

Aoy

nstawannansimidunisdearsnisnisnainifiduyuseiive g Sugia s

(%
A 1

g uwaziluiunsuaiefian willddoralioaneiniareuinsgudofsuivdelavanyszan

9 Y

U

mMawseunuTakdslavamangnsimidy szfesfiansanimssiiudes g
$aann FureunisHaR Nsaevin siifuam nsliEes saenaunisiase sy lunns
Nam'}uimwmmﬁwqimﬁﬂﬁﬁﬁqéfaqmﬁ'wliﬁﬁmmihmfyLa‘wwé”mwmsmu@haﬁ'u VYU
adsassaaulasan(Creative) daluauadiuuinnudanisnistavantu Tnednidouun

v = 1

lawanagdesininilunisdsuanuanvestnadsassdosnundudinanisunlavan

1%

Yo o a & . N v Al ' a I3 v
u@ﬂ"\]qﬂu%lﬂ']ﬂllﬂaﬂ (Art Director) QSNWUWWIUﬂWi@qEJ'V]EJ@LLu’Jﬂ’J’]Mﬂ@I@@ﬂMWLUUﬂWW LLagﬁj

[y

fAiun1suan (Director/Producer) AgintinfAIuANNITHaAIRRDAIUGYINTUAaUlUILTINTS

Y

Ansiorunulavaasvauysel  Fausauuseenilutuneu fail

1. vawndiRe Client Service $u Brief ngnAridesnslvvilawanduassian
o aneldinguszasdla de Creative NazsipainolandilasuunfanumueLaz I aununIg

lawanneanin Maviausluguiuuegals aumdnnsveImMsimuakAnlunSas9Essa

2. Jlefvunuuinuda (Concept) nanldnga fhe Creative Aazihuuiniudaly
mmunseniduisossn Tnelewdu Script mmmmﬁgﬂﬁmumawﬂmwm Falneiiluay
aguiﬁ' 30 Fund Tauds 1 widl wleahddliine Art 2nmeenud=awany Script ludnwas
¥94 Story Board Ingfienasziinsiiauevideiandosfiunndnaiu Ssazgmiinaussensnidu

d‘l d‘ o vV ¥ = 1 ¥ d‘l
wane9 13893717 Wethlulianaideninasldisedla

3. flegnAdeniasaiosmu Story Board uda lnsasasdnaniazgnadludl
USEMERAndalawan %38 Production House tievinn1siligulvial 138nd1 Shooting Board

Judnwavedlasuieinsaeviniielilndifisaiunisaieviiaswnian lneaziinisunaue

(%
K- 1

ANLAUKATYNNDIYRINTITANEVLAIYLUIN Story Board iy waivisllazdeslinaaluain

Concept WufigniauavisluaulasuniseusiiainanAuas

4. Jleaselasasesnisaneyi(Shooting Board) kdn4 Production House Aay
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dnenseazdennaiieluiniounisudn (Pre-Production) MuSewesdnuil nsdmden
tinuans gunsaiuszneuainme Wiethanysyyusmiu Agency way gnAninazidenaniud
Talunsanesi (Location/Studio), thuansazidenlasthe siudsgunsaissgildlunisane
yhazfidnwared1dls finnuaenndesiuiunuinisiinig Creative wazgnnldmnasiuld

3ol weathunlddeaulalunisudnseld

5. Weagluazdnmssunnegnuiouiosnds Nasvinistniuaievih ddduiunianeving
agdvniefineiteanmuauisiunisgnisaeii lunnesdugndndivesdud , desieg
Ya3Agency 919 AE, Creative, Art Director Taulufiafiuauvesdndnie Production House

[y v

Feusenoume grdunisuans, gidunimuazdiandas, dreain was b ereusai daey

¥
v

dor dhedszanunu uluiwdanisnesany idesguaninuiseusasveinisaeinyiavun

6. wARINaerESaud axiaunlaann1saneyin( Working Point) tieynanlaly
ASFARD AU ININUIUTENDUS BINULUUSISUAIRRR A Lazsdadalulasiuiu wazda

lufinsldwailafiawlagasly §ausenin Double head

7. 9nuuandutues Post Production Wunsuaaseluriosuiu lnegseasiden
YOINIAPULLDM SWUNN AMUANTR NIANUAIAIINEIBNNUBINTN FunTasduiivels
104gnf1 Fudleldinaiaiiausnegisauiosudinvzinern nuasideusauiuMixudid

136071 Checking Print ieunulvignAinsiadeu was des & Feosnued deoeUszneu 1y

ngnlavsely

8. wlelatinsuTuiiuuas viseannuadng viseldusnunsasly @eaaunlunui
Y v 9 & 2 o Y oA . A Y o °
anAMeINITuAY Mulavannazgnuluaududugavingfe Final product LiteldimnTeun
a4 o ! . A o Y] A A v A Y
80N01N1A vi30138n71 Release Print ieihdsludsanisingg s Aladinsnusudeionld
sl
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Advertising Brief

............................

Producer / Director / Creative

Art director / Photographer Shooting

Asst. Photographer

Art / Editor / Producer : Double Head |- N Agency / Client

Director / Creative

Editor / Visual & Effect ; Post-Production

Sound Engineer i

..................................

Checking Print

v

Final Product

v

Release Print

TVC Production Process



