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Tichenor , Donohus and Olin (1970)
Mass Media Flow and Differential Growth in knowledge

As the infusion of mass media information into a social system increase
, segment of the population with Higher socioeconomic status tends to
acquire this information at a faster rate than the lower-status segment ,so

that the gap in knowledge between these segments tends to increase rather
than decrease




Knowledge Gap Theory

Conceptual Model

Tichenor , Donohue Olien (1970)
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Knowledge — Gap Hypothesis

Knowledge

Time (or Exposure to Information)

Figure 12.1 The knowledge-gap hypothesis.




Predicted Knowledge Gap

| Stored Info|

Social
Contact

Selective
Exposure,

Acceptance |
and Info |
Retention




Knowledge Divide
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_ _ Disability vs. fit Age: Old vs. young
Literacy skills

—
Under-developed nations Family background (income
vs. first world countries and education)

Poverty, i.e.
unaffordability

Economic Culkure

Divide

Ethnicity and language

(non-English speaking)
Lack of international

investment and funding
in poorer countries

Fear of technology, or Lack of motivation or
‘technophobes’ objective
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Lack of access

Lack of diversity
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Consumption behavior

Lack of critical thinking




International
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THE ASEAN DIGITAL DIVIDE

There is a big gap in Internet and fixed broadband (FB) penetration. FB is prohibitively expensive in
many countries.
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Digital divide

e different initial settings of countries
e differences in societies

—> Causes —
e weakaccessto ICT

e weak access to information and knowledge

|

e weak development and growth
asymmetric and lost knowledge

—> Effects - * ymmetric Ost knowieag

e |ower ability to manage knowledge

e |ower ability to innovate
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e National strategies

—> Bridging - e Open Source
e Openinnovations
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An introduction

to the

DIGITAL DIVIDE #epioco

Sheraz Khan, Daniel Grieco,

WHAT is it

Definition: The gap between
demographics and areas

that have access to modern
information & communications
technology from those

who don’t.

Robin Ha, Spiros Xanthios

/o

WEALTHY
VS. POOR

62% of households making >30k

use the internet.

77 % of older people require a
walkthrough to set up a device.

27 % of disabled adults have never

used the internet.

In the U.S., 752 of urban residents use the
internet, compared to 699 of rural residents.

WHU does it effect?

OLD
VS. YOUNG

ABLE-BODIED
VS. DISABLED

RURAL
VS_URBAN

WHERE is it located?

Lowest Ethiopia

Amount

of Access Pakistan
= 312% of the world does not have Uganda
3G coverage,
= 152 of the world has no electricity. a -
= South Koreans pay as much as half Highest " A" mm, Canada South
of what Americans pay for internet Amount > a= Korea
that is 200 times faster in speed. of Access =

= Australia o —

How can we fix it?

that the

T~
)

Learn more more about other solutions, such as new
political policies, for the digital divide here:

The Rasperry Pi Foundation
is dedicated to creating affordable
solutions in computer technology.

Google labs has researched and tested
Project Loon, a state-of-the-art balloon
technology that brings internet to the masses.




Innovators

Adopters
13.5%

DIFFUSSION OF INNOVATION

Everett Rogers

Majority
34%




Democracy : Digital divide
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3.Personality-oriented
VS Issue-oriented
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4.Censorship




Technology Acceptance Model: TAM

Davis, Bagozzi and Warshaw (1989: 982 - 1003)

Perceived Usefulness

External

Variabals
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problem-solving
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Crossing the digital divide
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and Internet Application [
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3. High Computer

5.Real Needs for Contents and Internet Literacy

4. Ease of Use ]
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