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News Releases

Media advisories

Fact sheets

Media Kits

Pitch Letters

Interviews with Journalists
News Conferences

Media Party

Media Tour

Personal Appearances

Produce Placements
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Events

Promotions

Meeting and Evening
Group Meetings
Banquets

Receptions and Cocktail
Party

Open house

Plant Tours
Conventions

Trade Show
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¢ Promotional Events ¢ Promoting an Entertainment
s* Corporate Sponsorship Event

¢ Celebrity Appearances ¢ Sport Publicity

** Media Relations ¢ Travel promotion

¢ Customer Relations ¢ Public Information

** Employee Relations ¢ Public Affairs

¢ Investor Relations ¢ Government Relations by

¢ Marketing Communications Corporations

¢ Environmental Relations ¢ Lobbying & Negotiation

¢ Corporate Philanthropy ¢ Persuasion

¢ Personality Campaign ¢ Fund-raising Pt
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