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Chapter 1 

Consonants and Vowels Phonics 

 

 

 



 

VOICELESS AND VOICED CONSONANTS 

 

 

 

 



 

 

 

 

 

 

 

 

 

 



Chapter 2 

Consonants Clusters Phonics 

SPS/SKS/STS 

The tongue tip is just behind the teeth and it can point up or down. Lass—Then we make a 
quick stop of the air, interrupting the S, this is the T. So you stop the airflow but you might also 
move your tongue. For example, my tongue presses against the roof of the mouth.   

It’s not actually the tip that moves but the front top of the tongue just behind the tip. The tip 
stays in place, this is for the S, while this other part of the tongue lifts to the roof of the 
mouth then comes back down. Lasts. The air keeps going after the tongue comes back 
down, mouth is already in position for the S, so the S happens. Lasts.   

KSK 

Tasks   tasks are complete.   

Desks We ordered two new desks.    

Asks  She asks me that all the time.   

Masks The air freshener masks the bad smell. 

Basks . The dog basks in the sunshine.   

Whisks . He whisks the eggs for the omelette. 

Kiosks.  . The airport is full of kiosks selling all kinds of things.  

Mollusks. Sks. Mollusks. Mollusks. She studies mollusks. Asterisks. Asterisks. The contract has 
lots of asterisks. The contract has lots of asterisks.   

 STS 

Tests The tests are hard. The tests are hard.    

Dusts  He vacuums and dusts twice a week.  

Lasts This battery lasts a long time.   



Costs We need to keep costs low.      

Posts She posts on Facebook every day.      

Hosts They’re the hosts for the party.      

Blasts The blasts were heard across town.      

Ghosts  I don’t believe in ghosts.  .    

Resists  She resists getting help from anyone.     

Forests We’re working on rebuilding the forests.   

Wrists  She broke both of her wrists in an accident.   

Interests I have many interests.     

  SPS 

Gasps There were loud gasps when he came on stage.   

Wasps Our garage is infested with wasps.    

Clasps She clasps her hands.    

Lisps I work with children with lisps   

Wisps  Wisps of hair were in her face.     

Grasps  The baby grasps the toy for the first time.   

 

 

 

 

 



Chapter 3 

SCHWA 

 

 

 

 

 

 

 



 

CHAPTER 4 

Pronunciation of ED 

 

Exception: NAKED (nekid) 

 



 

Chapter 5 

STRESSED/UNSTRESSED 

 

 



 

TIPS 

graphy-geography, photography, cinematography  

logy-biology, criminology  

ic-phonetic, phonic,gymnastic,alcoholic 

Ity-reality, continuity, sustainability, eternity 

tion-proposition, education, domination, demonstration, communication 

meter-diameter, thermometer 

ese-Japanese, Chinese,  

lief-belief 

ose-purpose, repose, suppose, propose 

able-concievable, able, unable 

ment-entertainment/comment/ 



 

If some words can be noun and verb, we call 2 stressed syllable 

Project (n) 

Project (v) 

Object (n) 

Object (v) 

Exception: comment always 1st syllable for both noun and verb 

                    Command always 2nd syllable for both noun and verb 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Chapter 6 

INTONATION 

 

 



 

 

 

 

  

 

 



 

ENGLISH FOR INFORMATION  

AND  

INFORMATION RETRIEVAL 

 

1.Search Engine search   

 

Bringing knowledge about the Internet to apply in the study 
of knowledge, including searching for information on the 
Internet By using the Internet about this study, content can be 
divided into 3 levels as follows. 

 

1. Internet browsing 

2. Using information from the Internet 

3. Creating your own data source 

 

        Research using Search Engines 

 

The very popular use of the Internet. will include visiting 
various websites to find out but the visit Just in case we know 
what those websites are called. web content focus on what We 
can visit immediately. But in case we do not know the names 
of those sites. But we have a need to find some content. There 



is a way to access the information. by using the ability of 
Search Engine 

 

Search Engine will have a page to compile a list of different 
websites, organized into categories. The user simply knows 
the topic they want to search for and enters. word or text of 
the topic into the specified field Click the search button only. 
Summary And a list of related websites will be displayed for 
us to learn more immediately. 

 

Each Search Engine has a different method and database 
storage for the type of Search Engine that each website uses 
to collect data. Therefore, in order to find the item by the 
Search method, at least we must know that. website to use the 
service What method or type of Search Engine do you use? 
Because each type has a different storage resolution. 

 

Types of Search Engines 

 

Search Engines are now part of our daily life, whether it be 
carrying out research for Xmas presents or where is the 
nearest coffee shop open before 7am or looking for best Steak 
House in town. People are now becoming more and more 
dependent on search engines to get the answer for their 
everyday queries. 
 



At Inspire we monitor our search traffic using a variety of 
analytics. Most of our queries returned are related to what we 
do and some are simply bizarre. Those we’re interested in 
relate to the services of what we do e.g. improving search 
ranking, web design, web development, and many more.  
 
Much as we utilise “all routes to market” we are still heavily 
dependent on the search engines for our bread & butter 
traffic. 
 
Recently we did a piece of work for a client looking to reach 
into the Russian market, they’d spoken to other firms who all 
shared about what they’d do on Google and how such experts 
they are. This completely missed the point as Google are not 
the dominant search engine in Russia, Yandex is!!! 
 
This brought it home to me that perhaps people have 
assumed that because Google is a dominant Global player that 
they are also the dominant player in every market.  
 
For that reason we thought it would be worthwhile having a 
run down on the rest of the World, so let’s look at top 
12 search engines in the world. 

 
 
 
 
 



List of Top 12 Best Search Engines in The World 
1. Google 

 
Google Search Engine is the best search engine in the world 
and it is also one of most popular products from Google. 
Almost 70 percent of the Search Engine market has been 
acquired by Google. The tech giant is always evolving and 
looking to improve the search engine algorithm to provide 
best results to the end-user. Although Google appears to be 
the biggest search engine, as of 2015 YouTube is now more 
popular than Google (on desktop computers). 
GIVE IT A GO:  Google Search App 
 

2. Bing   
Bing is Microsoft’s answer to Google and it was launched in 
2009. Bing is the default search engine in Microsoft’s web 
browser. At Bing, they are always striving to make it a better 
search engine but it’s got a long way to go to give Google 

http://www.google.com/
https://www.amazon.com/gp/product/B00SZDLGSO/ref=as_li_tl?ie=UTF8&camp=1789&creative=9325&creativeASIN=B00SZDLGSO&linkCode=as2&tag=afftim0d-20&linkId=4b1a612f4bacf9ecfb1f520b39c7b642
http://bing.com/
http://www.google.co.uk/
http://www.bing.com/


competition. Microsoft’s search engine provides different 
services including image, web and video search along with 
maps. Bing introduced Places (Google’s equivalent is Google 
My Business), this is a great platform for business to submit 
their details to optimise their search results. 
GIVE IT A GO:  Bing Search App 
 

3. Yahoo  
Yahoo & Bing compete more with each other than with 
Google. A recent report on netmarketshare.com tells us that 
Yahoo have a market share of 7.68 percent. Although a leader 
as a free email provider, this is declining significantly though 
with their recent acknowledgement that User Details & 
Passwords where hacked last year. 
GIVE IT A GO:  Yahoo Search App 
 

4.  Baidu   
Baidu is the most used search engine in China and was 
founded in Jan, 2000 by Chinese Entrepreneur, Eric Xu. This 
web search is made to deliver results for website, audio files 
and images. It provides some other services including maps, 
news, cloud storage and much more. 
WATCH THEIR STORY: Baidu: The Chinese Google 
 

https://www.amazon.com/gp/product/B004T54Y2M/ref=as_li_tl?ie=UTF8&camp=1789&creative=9325&creativeASIN=B004T54Y2M&linkCode=as2&tag=afftim0d-20&linkId=427c60280a7aee14d1e62549c555bb83
http://yahoo.co.uk/
https://www.amazon.com/gp/product/B014X5UGPQ/ref=as_li_tl?ie=UTF8&camp=1789&creative=9325&creativeASIN=B014X5UGPQ&linkCode=as2&tag=afftim0d-20&linkId=afc38fc0f331625179d81a7b859afea0
http://baidu.com/
https://www.amazon.com/gp/product/B077ZCJNM5/ref=as_li_tl?ie=UTF8&camp=1789&creative=9325&creativeASIN=B077ZCJNM5&linkCode=as2&tag=afftim0d-20&linkId=2469a742390848f218724a13d3b4a4f6
http://yahoo.co.uk/
http://www.baidu.com/


5. AOL   
Aol.com is also among the top search engines. These are the 
guys that used to send out CD’s which you’d load onto your PC 
to install their browser and modem software. Once the pre-
eminent player they now have a market share of 0.59 percent. 
Verizon Communication bought AOL for $4.4 billion. It was 
started back in 1983 as Control Video Corporation. It was 
named America Online in 1991 and in 2009 as AOL Inc. AOL 
is a global mass media company which is based in New York. 
The company also provides advertising services as AOL 
Advertising, AOL mail and AOL Platform. 
 

6. Ask.com  
Founded in 1995, Ask.com, previously known as Ask Jeeves. 
Their key concept was to have search results based on a 
simple question + answer web format. It is a question & 
answer community where you can get the answers for your 
question and it integrates a large amount of archive data to 
answer your question. Because of this dependency on 
archived and active user contributions the results will not be 
as current as those you get in Google, Bing and Yahoo. They’ve 
tried to counter where their resources don’t have the answer 
they take help from a third-party search engine. Interestingly 
they don’t name who this is. 

http://aol.co.uk/
http://ask.com/


 
  

 

7. Excite  

Excite is not widely known but is one that still gets into the 
top 10. Excite is an online service portal that provides 
internet services like email, search engine, news, instant 
messaging and weather updates. This also provides us with 
the latest trends, topics and search for phrases such as: What 
can President Trump actually do?  
 

 

8. DuckDuckGo 
DuckDuckGo is a popular search engine known for protecting 
the privacy of the users. Unlike Ask.com they are quite open 
about who they use to generate search results; they’ve 
partnered with Yahoo, Bing and Yummly. It was founded back 
in 2008 by Gabriel Weinberg in California and its revenue 
come from Yahoo-Bing search alliance network and Affiliates. 

http://www.excite.com/
http://www.bbc.co.uk/newsbeat/article/37942662/what-will-president-trump-really-be-able-to-do
http://www.bbc.co.uk/newsbeat/article/37942662/what-will-president-trump-really-be-able-to-do
https://www.duckduckgo.com/
http://www.duckduckgo.com/


 
  

9. Wolfram Alpha 
Wolfram Alpha is a computational knowledge search engine 
which does not give list of documents or web pages as search 
results. Results are based on facts & data about that query. 
Their mission statement is to make all systematic knowledge 
computable and broadly accessible. Launched in 2009, they 
now have a Pro solution designed with pricing for Students 
and Educators. Much as it’s targeted, it’s an awesome tool for 
the right market. 

 
10. Yandex  
Launched in 1997, Yandex is most used search engine in 
Russia. Yandex also has a great presence in Ukraine, 
Kazakhstan, Belarus and Turkey. It provides services like 
Yandex Maps, Yandex Music, online translator, Yandex Money 
and many other services.  

 
11. Lycos 
Lycos has a good reputation in search engine industry. Its key 
areas served are email, web hosting, social networking, and 

https://www.wolframalpha.com/
https://www.yandex.com/
http://lycos.com/
https://www.wolframalpha.com/
http://www.yandex.com/


entertainment websites. 
 

 

12. Chacha.com - December 2016 UPDATE: ChaCha ceased 
trading due to declining advertising revenues 
Chacha.com is a human-guided search engine and was 
founded in 2006. You can ask anything in its search box and 
you will be answered in real-time. It also provides mobile 
search and marketing services. You can also install its mobile 
apps on iPhone, iPad and Android. 

 

 

 

 

 

 

 

 

 

 

 

http://www.chacha.com/
http://www.chacha.com/


2. Subject Directories 

1. Keyword Index 3. Metasearch Engines 

 

               Keyword Index is a search for information. By 
searching the text of the web pages that have been surveyed. 
Will read text, data, about 200-300 characters of the first web 
page. This type of search engine search method prioritizes the 
sorting of the data. searching for information By the way, this 
will be very fast. But there is relatively little resolution in 
categorizing the data. Because they do not take into account 
the details of the content as they should. But if you want a 
broader approach to data This kind of search would be 
optimal. Websites that provide Keyword Index Search Engine 
services, including: 

 

          http://www.google.com/ http://www.altavista.com/ 

 

   Subject Directories This classification of Search Engine data 
is categorized by content analysis. of each web page that the 
content is about By this classification, people will consider 
each web page and then categorize it. It depends on the 
discretion of each categorization person to store that 
information. in what group Therefore, this type of Search 
Engine database is classified by content first. and then used as 
a database for further searches 



 

http://www.thaiwebhunter.com/ http://www.sanook.com 

              Metasearch Engines, being Seetasearch Engines, will 
also be able to link to other Search Engine types to browse 
information discovered by other Search Engines, noted by the 
words [Found on Google, Yahoo!] at the end. That means 
searching for that message. Come to connect by going to 
search information from the web arch Engine that is used to 
search the web with the Search Engine Metasearch Engines 
itself, but the more predominant is the Search Engine like 
MGoogle and Yahoo. 

 

             However, there is a downside to this method of 
searching, which is that it doesn't focus on the small size of 
letters and often doesn't search for natural language words, 
and most Metasearch Engines don't support it. Thai language 

2. Principles for choosing search engine 

Principles for choosing Search Engine 

Source: http://guru.sanook.com/answer/question/the 
principle of using_Search_Enginc 

 

      Principles for choosing a search engine 

 1. Search from Directory or Category - Web Sites that are 
used to search most often have a category (Category or 
Directory) of various information already if we know what we 



want to find. What category or topic should it be in? should go 
and check in that category. This may lead to more relevant 
information and opportunities. Choose more interesting 
things as well. 

2. Search from many Search Engines - Due to the enormous 
amount of information on the Internet, no Search Engine can 
find all the information. Therefore, when searching for the 
desired information is not found in one Search Engine, you 
should try other Search Engines because in addition to getting 
the information you want. may result in more diverse 
information 

 

3. Search by keyword (Keyword) - the word used as the main 
search engine. Specificity is required. or unique in order for 
Search Engine to find results that meet the needs And there 
are not too many results. Therefore, do not waste time 
reading irrelevant results. And have heard the name of the 
project called BUDSIR, so we use the word “BUDSIR” as a 
keyword in the search. 

Want to check the results of the university entrance 
examination in the academic year 2003, can specify the word 
"entrance result 46" as a Keyword for Search Engine that 
supports Thai language searches. 

 

4. Use Advanced Search - In many cases it is impossible to find 
a word that specific to search Therefore, it is necessary to use 



many words together in order to get results that meet the 
needs of Search Engine. using the following command called 
Boolean Operator 

 

          AND is a forced search. For example, when searching for 
cloning AND dolly, the result must include both cloning and 
dolly. Search engines generally use AND as their search 
criteria. And when entering more than one word in the 
search, then searching for cloning dolly will return the same 
result as cloning AND dolly. 

 

          OR forces the search to result in either the 1st word or 
the 2nd word (or both). 

Because it will get more results than using AND, but many 
search engines support this command. 

 

          NOT tells Search Engines to search by omitting 
irrelevant words. For example, when searching for cloning 
NOT dolly, the result will be cloning but no dolly. 

 

          * Used to find a specific part of a word. This can only be 
done on some Search Engines. 

 



          Phrase searches using phrases such as “genetic 
engineering.” The results must contain the first word 
followed by the second word only. 

 

          The way these Boolean Operator commands are used 
may vary from search engine. Users should read each Search 
Engine's instructions before using them. Nowadays, 
searching for information in Advanced Search is often 
characterized by choosing to fill in specific terms with various 
conditions. 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

3. Techniques for searching information 

Search techniques refer to the methods used in the 
construction of search sentences. in order to obtain the 
information that best meets the needs techniques for 
searching It can be divided into two types: Basic Search and 
Advanced Search. 

 

         Before starting the search How should I prepare? 

         1. The searcher must know that he Want to find 
information about any subject? In addition, there must be 
some information related to the subject to be searched. (Try 
to explore yourself first. What information do you have right 
now?) If you don't have it yet, think about it...use it a bit...can 
you do it yet? I have written it down.... 

         Or if you can't figure it out, I'll help you figure it out. 
Simple, for example, do you know the author's name? Know 
the title we want to search for? If you don't know, you can set 
a subject or keyword instead. I'll talk later.... 

         2. Do you know any information sources or tools to use 
for searching? For example, if you want to search for a 
research bibliography of Khon Kaen University Library Which 
database should be used to search? so that you can get the 
information you need, etc. 



         So another important thing The searcher must know the 
information sources and databases or search engines 
relevant to the field of study. There are now many free and 
commercial services. (Get to know electronic databases and 
easy search methods here) 

         3. Must know how to use information sources Database 
or search engine, for example, knowing basic search methods. 
Or if it's good, you should know the advanced search as well. 
They also need to know how to manage results, such as 
recording, printing, sending information via e-mail, managing 
bibliography, etc. 

         4. Know the rules, regulations, etiquette in using 
information sources. database or search engine Because 
nowadays there are more copyright violations. 

 

          retrieval techniques 

          1. Basic Search is a simple, uncomplicated search for 
information by using a single word or a combination of just 
one word to search for information. For the most part, Simple 
Search has search options: 

              1.1 Author name (Author) is a search using the name 
of a person, group of people, pen name or 
organization/organization name. who is the author or author 
of a book, article, research, thesis or information resource 
which has a simple search principle as follows: 



                     1.1.1 Thai authors are searching for a person's 
name, for example, Kulthida Tuamsuk, omit the title, for 
example Mr. Mrs. Ms. or if a person has a title or title search 
by name and suffixed with titles or titles If it is a search for a 
name that is a pen name, nickname or title Search by pen 
name, nickname, or title. 

              for example 

                     - Mrs. Kultida Tuamsuk, the name used to search is 
Kultida Tuamsuk (to be removed from the title) 

                     - MR Kukrit Pramote, name used to search is Kukrit 
Pramote, MR. 

                                                                                  (to take the title or 
dignity come after the name) 

                     - Police Lieutenant Purachai Pimsomboon The 
search name was Purachai Pimsomboon. (to cut off rank or 
position) 

                     - Phraya Upakitti Silapasarn The name used to 
search was Phraya Upakitti Silapasarn. 

                     - Wachiramedhi, the name used to search is 
Wachiramedhi 

                     - Phrakhru Wimonkunakorn The search name was 
Phrakhru Wimonkunakorn. 

                     1.1.2 Foreign authors Search by first name, 
followed by middle and first names. 

              for example 



                     "Judith G. Voet" The search name is Voet, Judith G. 

                                                                             or Voet, Judith 

                                                                             or Voet 

                     1.1.3 Authors who are agencies/organizations 
Search by organization name or organization name. Search by 
the name of the major organization first. followed by the 
name of the sub-organization If it's an abbreviation When 
searching, use the full name. 

              for example 

                     - Office of Academic Resources Khon Kaen 
University The search name is Khon Kaen University. Office of 
Academic Resources 

                     - TAT, the name used to search is the Tourism 
Parade of Thailand. 

              1.2 Title is a search for information. with titles such as 
book titles, article titles, short titles, novels, research titles, or 
thesis Searching by this title It's a specific search. so the 
searcher must know the title Principles of searching by titles 
in both Thai and foreign languages Use the same principle, 
which is to search by that name. The system will search from 
the title. starting from the first and the next letter respectively 

               for example 

                     - Love song in the cold wind (I like to watch it a lot.. 
Chueng.. plus the lead actor.. handsome) 



                     - Internet for beginners (This story is also liked by 
the author Ajarn Yuen Phu Worawan) 

                     - Engineering Analysis (I didn't read this story. 
because my head hurts) 

              1.3 Subject (Subject Heading) is a word or phrase that 
has been set up. to use in place of the content of books, 
articles, research 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



4. Popular search engine website 

Popular Search Engine Sites 

Nowadays, there are many websites that are search engines. 
Whether it is in the form of an encyclopedia and an index, 
each website has different advantages. Here, let's take an 
example of a leading website in Thailand and abroad. 

Google 

www.google.com 

 

Google is one of the largest database websites in the world. In 
the past it was a database management company to serve 
other search sites. Currently open a search site by itself. It has 
a database of more than three billion websites and growing 
every day. is a search site that supports more than 80 
languages around the world. 

 

(Including Thai) and has servers in various parts of the world 
in as many as 36 countries, including in Thailand. The Google 
search service will split the database into 4 categories and 
each category has additional special searches as well. 

 

- Web: It is a search for information from various websites 
around the world. 

 



- Images : This is a search for images of various formats from 
various websites. 

 

- Newsgroups : Search for interesting stories from various 
newsgroups. 

 

- Web Directory : Searching for information from websites 
separated into categories. 

   Sanook 

http://www.sanook.com 

 

It is a famous Thai website that is a source of Thai information 
that has a lot of information to search both in Thailand and 
around the world, which includes both an encyclopedia and a 
search term. This will tell you the address of the website and 
have a web description that is easy to understand. and can 
also send this website to friends by email too 

 

Go 

http://www. go.com 

It is a Search Engine that has a large database and also 
includes a database of email lists and newsgroups. In 
addition, the web page also 



Beautiful and playful. 

Yahoo 

 http://www.yahoo.com 

Yahoo (pronounced ya-hoo) is one of the oldest and most 
famous search engines in the internet empire. The main 
strength of this website is probably due to its fast search 
capabilities. Websites stored in the database are divided into 
categories and there is a systematic link between each 
subgroup. 

AltaVista 

http://www.altavist.com 

AltaVista is a Search Engine that features lightning-fast search 
speeds and meets the needs of its users. You can command a 
keyword or keyword search clearly and using Boolean 
semantics (OR, AND, NOT) would be great. 

 

 

 

 

 

 

 

 



5.   How to use Google 

How to use GOOGLE 

Google (Google) the well known Seach Engine site. But how to 
use it for maximum efficiency Today, we have a guide to use 
to tell each other, whether you are a student, student or 
worker, can learn. The testimonials are really helpful. If you 
still don't believe must challenge to prove 

 

Start searching the web with Google 

go to web www.google.com or www.google.co.th? Usually 
takes us to google.co.th because we use the internet in 
Thailand (Google, he can check). 

Type the word you want to search in the blank? such as the 
word ?IT? etc. (do not include the ??) 

Press the ?Search with Google? 

This will give you the results you have already entered. 

Let's go.. 

 

Advanced Search with BlueLean 

For searching with Search Engine like Google, we can add 
more details to search. By inserting +, - , OR to separate the 
words you want to search. This method is called Bluelean. 

 



 

Example of a bruleen sign 

The + sign means and 

The sign?- means no. 

The OR sign means or 

Examples of using markers to indicate details 

Search for the word diamond and want it to show only pink. 
When typing in the search box, type as follows. 

 

diamond + pink 

The result from google will find the text pink diamond only, 
white will not show. 

 

How to search for a specific file type 

Open up Google 

Type filetype:doc followed by the desired filename, e.g. 
Google Tips. 

 

full print example 

 

filetype:doc Google Tips 

 



What it means is to search for files with the extension .DOC 
and filenames with the word "Google Tips" in them. 

That way we can quickly find the file type. It may also be 
useful as a guide for making reports as well. As for music files, 
you can go to the section "Google Chapter 8 - Find MP3 Music". 
Go read it at the heading "Google Part 5? Find an image to use 
in the report. 

 

In addition, a good search should be 

Search images with Google 

In addition to searching websites, Google also collects images. 
stored in our database as well This allows us to easily find 
pictures if you want a picture of Thailand. just type the search 
word in Thai If you want to focus from abroad should type the 
name of the picture in English instead 

How to find images in Google 

Specifically, for example, if you want to buy a 

 

Go to the website Google.com or Google.co.th. 

Click the Picture button above. 

Type the word you want to search, such as the word Thai star, 
etc. 

will get the images as Google has grouped. 



Notice that in the column on the left hand side, there is a topic 
for us to choose the size of the picture too. Really awesome, 
especially for kids. who want to bring the picture to make a 
report, very convenient, plus if it is a person You can also 
choose a picture that is specific to your face as well. So how 
can you not love Google..Computer? It should also be stated 
that want to buy a table or a tote bag, etc. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

6.  How to search website for a specific word 

If you’re a marketer at an agency or on an in-house marketing 
team, at one point or another you will need to search within a 
website for a specific word. Depending on your technical 
ability, you may not know where to start. 

Why You May Need to Search a Site for a Specific 
Word 

There are some very important reasons why you need to 
learn how to search for keywords on a webpage. 

• You’ve acquired a new business/website and need 
to change the brand name everywhere on the site. 

• Your business has moved locations and you need to 
update it everywhere it’s mentioned. 

• You’ve rebranded a popular product and need to 
update it across your site. 

• You suspect another website is infringing on your 
copyrighted material and need to search their 
website for it. 

• You’ve added a new page to your site and would like 
to link to it internally from any existing page that 
mentions the new topic. 

Can I Search a Website for a Particular Word? 



There are four common methods you can use to search for 
words on a website. Some of the methods are easy, but others 
are not. This article will teach you how to search within a 
website using each of the four techniques. 

1. Search and Find 
2. Website Search Bar 
3. Site Search Google Command 
4. Screaming Frog Custom Search 

 
How to Search Within a Website 

Learning how to search for words in a website can be easy. If 
you have limited technical ability, stick to the first three 
methods. The fourth method will explore a more difficult 
option that technical marketers may want to explore. 

1. Do a Search and Find 

When you need to search within a site for a certain word, use 
the “Search and Find” keyboard shortcuts on your Mac or PC. 

PC: Press CTRL + F 
Mac: Press Command + F 

You can search the visible HTML on a page by doing a search 
and find on the standard page. However, there could be 
expandable fields on the page that wouldn’t get searched in 
this instance. To do a search of all visible and invisible HTML 

https://www.marion.com/how-to-search-website-for-specific-word/#search-find
https://www.marion.com/how-to-search-website-for-specific-word/#site-search-bar
https://www.marion.com/how-to-search-website-for-specific-word/#site-search-google
https://www.marion.com/how-to-search-website-for-specific-word/#screaming-frog
https://www.marion.com/outsourced-marketing-services/


on a page, right-click on the page and select “View page 
source.” This will open the source code for your web page. Use 
your search and find keyboard shortcut on the source code 
for a more thorough search. 

 

The major downside of learning how to search for keywords 
on a web page with this method is that you can only search 
one page at a time. If you’re examining a small website, with 
10 pages or less, this technique will work. If you’re searching 
a larger site, check out the other available search methods. 

2. Use the Website’s Search Bar 

 



This isn’t always obvious, but most sites have a search bar. It 
may take a minute of looking around to find it, but you can 
generally find a search icon in the top right of a web page. 
Type in your keywords of interest, then hit enter to begin 
your search. 

While this technique can sometimes work, its success largely 
depends on how the website of interest has configured its 
search bar. Many standard search bars will only search blog 
posts and not pages. Other search bars limit their search to 
page titles and won’t search the body copy of their pages for 
your keyword. 

Also, what if your target site doesn’t have a search bar? You’ve 
got to learn how to search a site without a search bar in that 
instance. For a more detailed search that puts the control back 
in your court, use methods two or three to search for a 
keyword within a site. 

3. Use the Site Search Google Command 

 

We’ve covered several Google Search commands on the 
MARION blog before, but the Site Search Google Command is 

https://www.marion.com/google-advanced-search-operators-search-commands/


one of the most powerful. This operator lets you Google 
search a single website at a time. 

For example, imagine you need to search 
marketingwebsite.com for the words “keyword search.” In 
the Google search bar, you would enter the following: 

site:marketingwebsite.com “keyword search” 

Notice, there is no space after the colon, and we put quotes 
around our search term of interest. By using quotations, any 
search term can be used to return results with an exact match 
of your phrase. This is great when you’re not getting the 
results you want, or your search is too ambiguous. 

4. Use Screaming Frog to Search for a Keyword within a 
Site 

Screaming Frog is a website crawler that extracts data and 
allows you to audit a site for common SEO issues. You can 
download the tool and crawl up to 500 URLs with the free 
version of the software, but you can also buy a yearly license 
for about $165 (which is inexpensive as far as valuable SEO 
tools go). 

You can find the detailed Screaming Frog User Guide here, but 
we’re only interested in one aspect of the tool for this article. 

If you navigate to Configuration > Custom > Search, you can 
set search conditions that will help you find a phrase across 
the entire site being crawled. 

https://www.screamingfrog.co.uk/seo-spider/user-guide/


 

In our example above, we specified that we wanted to search 
every page for the keyword, “keyword search.” Once you start 
your Screaming Frog crawl, it will analyze every page on the 
target website for that search term. 

After the site has been crawled, one of the columns in the 
resulting “Custom Search” report will specify how many times 
each page used your exact phrase. 

 

This is the most detailed example of how to search within a 
website for a specific word or phrase. The most advanced 
method would be accessing your server via a secure shell and 



using commands to search all your files, but most marketers 
will never need to get that involved. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



7. What Is Keyword Research? 

Keyword research is the process of finding and analyzing 
search terms that people enter into search engines with the 
goal of using that data for a specific purpose, often for search 
engine optimization (SEO) or general marketing. Keyword 
research can uncover queries to target, the popularity of 
theses queries, their ranking difficulty, and more. 

Why Is Keyword Research Important? 

Keyword research provides valuable insight into the queries 
that your target audience is actually searching on Google. The 
insight that you can get into these actual search terms can 
help inform content strategy as well as your larger marketing 
strategy. However, keywords themselves may not be as 
important to SEO as you may think. 

More and more, we hear how much SEO has evolved over 
just the last 10 years, and how unimportant keywords 
themselves have become to our ability to rank well for the 
searches people make every day. 
And to some extent, this is true; using keywords that exactly 
match a person's search is no longer the most important 
ranking factor in the eyes of an SEO professional. Rather, it's 
the intent behind that keyword, and whether or not a piece of 
content solves for that intent (we'll talk more about intent in 
just a minute). 

But that doesn't mean keyword research is an outdated 
process. Let me explain: 

https://searchengineland.com/the-evolution-of-an-seo-246875


Keyword research tells you what topics people care about 
and, assuming you use the right SEO tool, how popular those 
topics actually are among your audience. The operative term 
here is topics -- by researching keywords that are getting a 
high volume of searches per month, you can identify and sort 
your content into topics that you want to create content on. 
Then, you can use these topics to dictate which keywords you 
look for and target. 
For an inside look into how Ahrefs can aid you in your SEO 
keyword research, check out our case study and exclusive 
interview here. 
By researching keywords for their popularity, search 
volume, and general intent, you can tackle the questions that 
the most people in your audience want answers to. 
How to Research Keywords for Your SEO Strategy 

I'm going to lay out a keyword research process you can 
follow to help you come up with a list of terms you should be 
targeting. That way, you'll be able to establish and execute a 
strong keyword strategy that helps you get found for the 
search terms you actually care about. 

Step 1: Make a list of important, relevant topics based on 
what you know about your business. 

To kick off this process, think about the topics you want to 
rank for in terms of generic buckets. You'll come up with 
about 5-10 topic buckets you think are important to your 
business, and then you'll use those topic buckets to help come 
up with some specific keywords later in the process. 

https://blog.hubspot.com/marketing/seo-analysis-tools
https://www.growthmarketingpro.com/growthbar


If you're a regular blogger, these are probably the topics you 
blog about most frequently. Or perhaps they're the topics that 
come up the most in sales conversations. Put yourself in the 
shoes of your buyer personas -- what types of topics would 
your target audience search that you'd want your business to 
get found for? If you were a company like HubSpot, for 
example -- selling marketing software (which happens to 
have some awesome SEO tools... but I digress), you might 
have general topic buckets like: 

• "inbound marketing" (21K) 

• "blogging" (19K) 

• "email marketing" (30K) 

• "lead generation" (17K) 

• "SEO" (214K) 

• "social media marketing" (71K) 

• "marketing analytics" (6.2K) 

• "marketing automation" (8.5K) 

See those numbers in parentheses to the right of each 
keyword? That's their monthly search volume. This data 
allows you to gauge how important these topics are to your 
audience, and how many different sub-topics you might need 
to create content on to be successful with that keyword. To 
learn more about these sub-topics, we move onto step 2 ... 

https://offers.hubspot.com/free-template-creating-buyer-personas
https://www.hubspot.com/products
https://www.hubspot.com/products/seo


Step 2: Fill in those topic buckets with keywords. 

Now that you have a few topic buckets you want to focus on, 
it's time to identify some keywords that fall into those 
buckets. These are keyword phrases you think are important 
to rank for in the SERPs (search engine results pages) because 
your target customer is probably conducting searches for 
those specific terms. 

For instance, if I took that last topic bucket for an inbound 
marketing software company -- "marketing automation" -- I'd 
brainstorm some keyword phrases that I think people would 
type in related to that topic. Those might include: 

• marketing automation tools 

• how to use marketing automation software 

• what is marketing automation? 

• how to tell if I need marketing automation software 

• lead nurturing 

• email marketing automation 

• top automation tools 

And so on and so on. The point of this step isn't to come up 
with your final list of keyword phrases. You just want to end 
up with a brain dump of phrases you think potential 
customers might use to search for content related to that 
particular topic bucket. We'll narrow the lists down later in 
the process so you don't have something too unwieldy.  



Although more and more keywords are getting 
encrypted by Google every day, another smart way to come 
up with keyword ideas is to figure out which keywords your 
website is already getting found for. To do this, you'll need 
website analytics software like Google Analytics or HubSpot's 
Sources report, available in the Traffic Analytics tool. Drill 
down into your website's traffic sources, and sift through 
your organic search traffic bucket to identify the keywords 
people are using to arrive at your site. 

Repeat this exercise for as many topic buckets as you 
have. And remember, if you're having trouble coming up with 
relevant search terms, you can always head on over to 
your customer-facing colleagues -- those who are in Sales or 
Service -- and ask them what types of terms their prospects 
and customers use, or common questions they have. Those 
are often great starting points for keyword research. 

Featured Resource: Search Insights Report Template 
 

 
 

https://blog.hubspot.com/marketing/google-encrypting-all-searches-nj?_ga=2.176251430.2045574748.1559048740-983944916.1546275206
https://blog.hubspot.com/marketing/google-encrypting-all-searches-nj?_ga=2.176251430.2045574748.1559048740-983944916.1546275206
https://www.hubspot.com/products/marketing/analytics?_ga=2.181062820.2045574748.1559048740-983944916.1546275206
https://offers.hubspot.com/search-insights-report-template?hubs_post-cta=header
https://offers.hubspot.com/search-insights-report-template?hubs_post-cta=image


Download the Template 
Here at HubSpot, we use the Search Insights Repot in this part 
of the process. This template is designed to help you do the 
same and bucket your keywords into topic clusters, analyze 
MSV, and inform your editorial calendar and strategy.  
Step 3: Understand How Intent Affects Keyword Research 
and Analyze Accordingly. 
Like I said in the previous section, user intent is now one of 
the most pivotal factors in your ability to rank well on search 
engines like Google. Today, it's more important that your web 
page addresses the problem a searcher intended to solve than 
simply carries the keyword the searcher used. So, how does 
this affect the keyword research you do? 

It's easy to take keywords for face value, and unfortunately, 
keywords can have many different meanings beneath the 
surface. Because the intent behind a search is so important to 
your ranking potential, you need to be extra-careful how you 
interpret the keywords you target. 

Let's say, for example, you're researching the keyword "how 
to start a blog" for an article you want to create. "Blog" can 
mean a blog post or the blog website itself, and what a 
searcher's intent is behind that keyword will influence the 
direction of your article. Does the searcher want to learn how 
to start an individual blog post? Or do they want to know how 
to actually launch a website domain for the purposes of 
blogging? If your content strategy is only targeting people 
interested in the latter, you'll need to make sure of the 
keyword's intent before committing to it. 

https://offers.hubspot.com/search-insights-report-template?hubs_post-cta=imagebottom
https://offers.hubspot.com/search-insights-report-template?hubs_post-cta=body


To verify what a user's intent is in a keyword, it's a good idea 
to simply enter this keyword into a search engine yourself, 
and see what types of results come up. Make sure the type of 
content Google is closely related to what you'd intend to 
create for the keyword. 

Step 4: Research related search terms. 

This is a creative step you may have already thought of when 
doing keyword research. If not, it's a great way to fill out those 
lists. 

If you're struggling to think of more keywords people might 
be searching about a specific topic, take a look at the related 
search terms that appear when you plug in a keyword into 
Google. When you type in your phrase and scroll to the 
bottom of Google's results, you'll notice some suggestions for 
searches related to your original input. These keywords can 
spark ideas for other keywords you may want to take into 
consideration. 



 
Want a bonus? Type in some of those related search terms 
and look at their related search terms. 
Step 5: Use keyword research tools to your advantage.  
Keyword research and SEO tools such as Ahrefs, SEMrush, 
and Ubersuggest can help you come up with more keyword 
ideas based on exact match keywords and phrase match 
keywords based on the ideas you've generated up to this 
point. This exercise might give you alternatives that you 
might not have considered. 
 

https://ahrefs.com/
https://www.semrush.com/
https://neilpatel.com/ubersuggest/
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