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This course is purely academic version 
of the entire course in SISA. The course 
requires students  to think , explore, 
and write  about something new in 
which as a result  students will learn 
and contribute  new ideas and 
knowledge  to the field of study.

This is an independent study. 
Students will be guided to explore 

their own thinking ability, a 
systematic way of exploring ideas, 
organize thoughts, and be original 

and creative.  

http://www.groundreport.com/fostering-creativity-innovative-solutions-office/
https://creativecommons.org/licenses/by-nc/3.0/
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1. To guide students to develop , 
explore and expand new ideas 
independently in an academic 
and scientific manner;

2. To assist students to write and 
present scientific ideas by using 
scientific writing.

3. To guide students to 
be more responsible in 
handling and presenting 
data.

4. To encourage students to develop innovative idea 
which will contribute not only to the body of 
knowlefge but to the industry at large.

https://singularityhub.com/2018/03/20/republish-our-content-singularity-hub-launches-creative-commons/
https://creativecommons.org/licenses/by-nd/3.0/
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Week 1. To assign students to 
locate reading materials in 
relation to the general ideas of 
focus 
Week 2. Elaboration on the course 
content, motivational lecture, discuss 
on areas to study and instruction on 
the weekly assignment. Weekly 
homework n review
Week 3. To guide students  to 
understand the title  and scope of their 
study. Students also will be  explained 
all about the scope, content and the 
functions of each chapter

focus will be on chapter one: 
abstract. Objectives of study. 
Research questions. Scope. Weekly 
homework n review.

Week 5. To explain  on research methods. 
Theoretical concepts, working concepts, and 
research framework. Weekly homework n review.

Week 6. data gathering, data processing and 
data analysis. Weekly homework n review

Week 7. Content Analysis. Method and 
process. Homework and review.

Week 4. To guide students in understanding 
the concept of literature review, method of 
literature search, secondary data gathering 
and literature review writing. Homework n 
review.

Week 8.Conducting research/data collection

Week 9.Conducting research/data 
collection

Week 10. Data Processing
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Week 11. Writing research report. 
Methods and processes. 
Homework and reviewing

Week 12. Writing research 
report, methods and 

processes. Home work and 
review.

Week 13. Method of writing 
research analysis, evaluation 
and  conclusions. Homework 
and review. 

Week 14. Method of 
writing bibliography. 
Homework and review.

Week 14.  Method of 
language and facts editing, 
improving the format and 
content.. 

Week 15. Students  
improving the thesis

Week 16 & 17. Thesis 
evaluations



LET US DECIDE WHAT DO YOU WANT TO 
WRITE AS YOUR FINAL ACADEMIC PROJECT

This Photo by Unknown Author is licensed under CC BY-NC-ND

1. THE AREA YOU WANT TO FOCUS 
and explain what the area is all 

about?
2. EXPLAIN WHY YOU WANT TO 

STUDY ABOUT THE SUBJECT IN 
YOUR INTERESTED AREA?

3. Can you write a specific working 
title of the subject you want to 

study?

https://myfigurecollection.net/picture/2485166&context%5b%5d=itemId:460236
https://creativecommons.org/licenses/by-nc-nd/3.0/


1. Look for more readings on 
creativity and marketing strategy, 
digital media.

This Photo by Unknown Author is licensed under CC BY-SA-NC

HOMEWORK

2. Read and look for the conceptual 
meanings, methods and processes, 
about what you want to research 
for your project and  types of digital 
media.

3. Write down the result of your 
reading in a table below.

https://socratesunderground.com/2015/08/24/stealth-teaching/
https://creativecommons.org/licenses/by-nc-sa/3.0/


Source/title/ Name/ 
Page/ town. City of 
publisher/ Publise/ 
year

Who  SAYS 
what/

Statement/
comment

Page 
number

Items to 
study



SUBMIT YOUR 
HOMEWORK 
NEXT WEEK

This Photo by Unknown Author is licensed under CC BY-SA

https://en.wikipedia.org/wiki/The_End_(Beatles_song)
https://creativecommons.org/licenses/by-sa/3.0/
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WEEKLY LESSON OBJECTIVES
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For this w e e k  sta rt cra ck ing  your b ra in…

https://journalistsresource.org/tip-sheets/research/knowledge-based-reporting/
https://creativecommons.org/licenses/by-nd/3.0/


SCOPE OF CEVERAGE

• 1. The purpose of thesis writing

• 2. The purpose of research

• 3. The early steps of research work

• 4. The early steps of thesis writing

• 5. The general form and format of thesis writing

• 6. Steps of writing Chapter one

• 7. Steps of compiling data from literature

8. Discussing the homework for the next week



1.To help students to develop personal  discipline in 
academic writing;
2. To guide students to present ideas and facts in a 
systematic  manner; 
3.  To acquire a complete knowledge part of the study.

AS A RESULT STUDENTS WILL LEARN HOW  TO 
DEVELOP AND STRENGHTEN THEIR WILL POWER 
AND SENSE OF RESPONSIBILITY IN ANY JOB AND 

DUTY GIVEN TO THEM.



WHY DO YOU NEED TO RESEARCH

• To be ahead in your life you have to control information and knowledge.

• To be able to own and control Information and knowledge with facts can lead you to explore 
more opportunities;

• Opportunities will pull you deeper  into the world of innovation and creativity. 

• You need to do research when your brain overwhelmed by questions about things you see, your 
experience and you do. You have to find the answer. In order to get the answers you have to 
research.

• You ask questions when you have problems. Identify your problems in relation with your  field of 
interest.

• You must have reasons why you ask questions about your problems.

• You need a set of objectives to direct you to solve the problems and to get the answers.

• In order to ensure you achieve all the objectives, you need a systematic and a scientific ways  to  
do so.

• Why? So that you will truly believe the answers are accurate. Accurate answers are  your weapon.

• As students  they way to learn research is by writing systematic academic exercise  which is call a 
THESIS.



The early steps of thesis writing
Wha t is the  re se a rch phe nome non? You ha ve  to  ha ve  a n 
issue  o r issue s a s your re se a rch p rob le m. Ide ntify  your 
p rob le m a re a s. Ex a mple s: 

• Why and how  blog as online communication channel 
becomes dominant?

• What so special about blog which has attracted all levels 
of people? Why?  

• What is the position of blogs in the world and in China in 
the early 21th century? 

PROBLEM AREAS/. 
RESEARCH  

ISSUES/ 
PHENOMINON

SUB PROBLEM 
AREAS

SPECIFIC 
ISSUES/SAMPLE 

OF ISSUES OF 
YOUR INTEREST

Sub problem area is  
blog as online 
communication 
channel.

YOUR FOCUS ISSUE OR 
SAMPLE OF ISSUES in 
China ….

TITLE

What is the status of blogs among the students bloggers in the 
world.
What is the status of blogs among the students bloggers in China?
What makes certain style  of  blogging is successful while some 
others don’t make it? 
………
……….

Blogging 
among students 

in Yunan? 



RESEARCH PROPOSAL

• WHAT? Research proposal is a tool to plan a research project in a 
systematic and scientific  manner. 

• Research proposal has a system and format that must be followed 
• A good research proposal will guarantee a successful research work with 

high level of accuracy an confidence. 
• The functions of research proposal are: first, to guide researcher to 

conduct research properly and systematically. Second to guide 
researcher to write thesis in a more systematic and scientific manner. 
Thirdly, research proposal guide researcher to be good research manager 
and thesis writer.

• The format of research proposal. Introduction. The background of the 
research. Research problem. Research questions. Research objectives. 
Scope of research. Rasional and conclusions .



THE GENERAL FORMS AND FORMAT OF  RESEARCH 
PROPOSAL WRITING

• WORKING TITLE
• 1.1. INTRODUCTION

• 1.2 RESEARCH BACKGROUND/PHENOMENON 
• 1.3. RESEARCH ISSUES/PROBLEMS

• 1.4 RESEARCH QUESTIONS
• 1.5. RESEARCH FOCUS

• 1.6. OBJECTIVES
• 1.7. AIM OF STUDY/WHAT IS THE RESULT YOU EXPECT TO ARRIVE AND ITS IMPACT AS WELL AS 

ITS USAGE
• 1.8. SCOPE OF FOCUS
• 1.9. CONCLUSION



Your home work

1. Se le ct the  phe nome non tha t you a re  ve ry  conce rn 
a bout in re la tion to  b log ?

2. Discuss a nd  p re se nt the  phe nome non 
critica lly  in w riting

3. Ex pla in critica lly  the  pa rt o f the  phe nome non tha t 
you a re  ve ry  conce rn a bout. Why? Ela bora te .

Wha t is the  spe cific issue  in que stion? 
Ela bora te  this too
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13.1.21

.
MEETING 4

DISCUSSING 
WITH 

STUDENTS BY 
USING POWER 

POINTS



SELF MEDIA MARKETING IS THE SUB PHENOMENON OF THE STUDY. THE PHENOMENA IS THE 
ONLINE MARKETING. SELF MEDIA MARKETING IS THE SUB PHENOMENON OF THE STUDY. THE 
PHENOMENA IS THE ONLINE MARKETING. 

 Yes...Ou Yang.. you have to define what self media is...give a strong definition. what is the different 
between self media and direct selling....with self publicity... or what ever.. 

 My concern is what is the research focus or issue you want to study or you want to research. 



Self marketing is ok Ou Yang ...no 
problem. That is the sub phenomenon or 
sub issue...continue.

My  question is what is your issue 
regarding self media or self marketing 
that you are very concern about.. why 
you want to study about this..? 

Students read and write about 
this.

Uses gratification as a concept 

2. Uses gratification as a theory 

3. Read more about the concept of 
behaviour

4.  Young people consumption 
behaviour.



Your general background about your research/thesis must give information 
about the internet penetration by countries...just get Malaysia, china, Thailand, 
Indonesia...selected countries...make a table

Get some statistics n background information about Thai students in SISA as 
well.

2.  Read more about marketing and online marketing n shopping in Thailand.

3. Get some information by reading about shopping behaviours among thai
people as well as among thai students.

4. Fizz. Read about pandemic in Thailand how it effect university students. I am 
sure many research have done on this.

4. Get information about pattern of computer ownership n internet access 
among Thai students.   



I help you by suggesting  topics  for your thesis.  pick one.  Each one of you choose 
one.

1. Students: Pattern of online shopping among Thai students during the pandemic 
co vid19.

2. Pattern of online shopping among Chinese students  in Thailand.

3.  Factors influencing students in selecting their favourite shopping sites online.

4.  Students. gratification approach in online shopping behaviour among Thai n 
Chinese students. A comparative analysis.

learn how to write the way all these writers write. 
we don’t have much time left. need to work harder 
and faster...no time to relax...ok guys
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The early steps of thesis writing
Wha t is the  re se a rch phe nome non?You ha ve  to  ha ve  a n 
issue  o r issue s a s your re se a rch p rob le m. Ide ntify  your 
p rob le m a re a s. Ex a mple s: 

• Why and how  blog as online communication channel 
becomes dominant?

• What so special about blog which has attracted all levels 
of people? Why?  

• What is the position of blogs in the world and in China in 
the early 21th century? 

PROBLEM AREAS/. 
RESEARCH  

ISSUES/ 
PHENOMINON

SUB PROBLEM 
AREAS

SPECIFIC 
ISSUES/SAMPLE 

OF ISSUES OF 
YOUR INTEREST

Sub problem area is  
blog as online 
communication 
channel.

YOUR FOCUS ISSUE OR 
SAMPLE OF ISSUES in 
China ….

TITLE

What is the status of blogs among the students bloggers in the 
world.
What is the status of blogs among the students bloggers in China?
What makes certain style  of  blogging is successful some others 
don’t make it? 
………
……….

Blogging 
among students 

in Yunan? 



RESEARCH PROPOSAL

•WHAT? Research proposal is a tool to plan a 
research project in a systematic and scientific  
manner. 

•Research proposal has a system and format that 
must be followed 

•A good research proposal will guarantee a 
successful research work with high level of 
accuracy an confidence. 



THE FUNCTION OF RESEARCH 
PROPOSAL

to guide 
researcher to 

conduct 
research 

properly and 
systematically.

Second to guide 
researcher to 

write thesis in a 
more systematic 

and scientific 
manner

Thirdly, research 
proposal guides 
researcher to be 

good research 
manager and 
thesis writer.



THE GENERAL FORMS AND FORMAT OF  RESEARCH 
PROPOSAL WRITING

• WORKING TITLE
• INTRODUCTION

• RESEARCH BACKGROUND/PHENOMENON
• CONCEPTUAL DEFINITION  OF MAJOR TERMINOLOGY

• RESEARCH ISSUES/PROBLEMS
• RESEARCH QUESTIONS

• RESEARCH FOCUS
• OBJECTIVES

• AIM OF STUDY/WHAT IS THE RESULT YOU EXPECT TO ARRIVE AND ITS IMPACT 
AS WELL AS ITS USAGE



I have shared the article about the topic below in order to help you to understand several 
concepts related to research proposal.
TITLE:Digital Media Literacy: Cultivating Productive Practices among Young 
People in Malaysia

• THE PHENOMENON

(General and universal)

General problems/issues

• THE NEW MEDIA/ DIGITAL MEDIA AND  SOCIETY;
• THE NEW MEDIA AND THE YOUNG PEOPLE( WOMEN/ RELIGION/ 

POLITICS/ CULTURE/…..)

The Young People/Women/ Religion/ Politics. 
Culture ( In The World and In Malaysia/ in China/ 
Asia/ Southeast Asia)

SUB PHENOMINON
(Sub focus/ sub 

issues/sub problems)

SPECIFIC ISSUE OF INTEREST/ 
SPECIFIC FOCUS TO 

RESEARCH.

to explore how young people can engage in digital 
and media literate activities in productive  ways



CHAPTER ONE
INTRODUCTION

1.1 INTRODUCTION

For this section  you write about two t0 three sentences on the phenomena of the subject matter.
After that you discuss the sub phenomenon for another two to three sentences.
In another paragraph write about your issue in focus and write one sentences what your
research is all about.

1.2 BACKGROUND OF RESEARCH

For this section you have to elaborate the phenomenon of the issue in a macro and 
universal manner in two or three paragraphs.

After that explain about the sub phenomenon in question. It  need another two 
to three paragraphs.



MORE HOMEWORK



Please write your main thesis 
phenomenon.

Make references from books and journals 
and other relevance academic writeups. 

Time to submit Next week Thursday.
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Factors influencing students in 
selecting their favourite 

shopping sites online.

The objective of the 
meeting is to review the 

past classes.

The purpose is to help 
students  to write their 

first chapter smoothly for 
this week before moving 

to chapter 2

All discussions will be 
based on the research title 

below..



The early steps of thesis writing

Wha t is the  re se a rch phe nome non? You ha ve  to  ha ve  a n issue  
o r issue s a s your re se a rch p rob le m. Ide ntify  your issue s o r 
p rob le m a re a s. Ex a mple s: 

• Why and how online business becomes dominant?

• The online business industry and Online marketing

• Successful people in business

• Creativity in business?

The characteristics are usually universal in nature.

PROBLEM AREAS/. 
RESEARCH  

ISSUES/ 
PHENOMINON

SUB PROBLEM 
AREAS

SPECIFIC 
ISSUES/SAMPLE 

OF ISSUES OF 
YOUR INTEREST

Sub problem 
area is strategic 
marketing

YOUR FOCUS ISSUE OR 
SAMPLE OF ISSUES

TITLE

What makes certain style  of online marketing successful some 
others don’t make it?
What makes some music video which carry business messages go 
viral while others not very successful in getting attention.
When you do an online business you have to be creative. Why? 
What is creativity in business  online marketing?

Creative 
industry 

business online



Remember this > 
THE GENERAL FORMS AND FORMAT OF  RESEARCH PROPOSAL WRITING

• WORKING TITLE
• INTRODUCTION

• RESEARCH BACKGROUND/PHENOMENON
• CONCEPTUAL DEFINITION  OF MAJOR TERMINOLOGY

• RESEARCH ISSUES/PROBLEMS
• RESEARCH QUESTIONS

• RESEARCH FOCUS
• OBJECTIVES

• AIM OF STUDY/WHAT IS THE RESULT YOU EXPECT TO ARRIVE AND 
ITS IMPACT AS WELL AS ITS USAGE



CHAPTER ONE
INTRODUCTION

1.1 INTRODUCTION

For this section  you write about two t0 three sentences on the phenomena of the subject matter.
After that you discuss the sub phenomenon for another two to three sentences.
In another paragraph write about your issue in focus and write one sentences what your
research is all about.

1.2 BACKGROUND OF RESEARCH

For this section you have to elaborate the phenomenon of the issue in a macro and 
universal manner in two or three paragraphs.

After that explain about the sub phenomenon in question. It  need another two 
to three paragraphs.
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CHAPTER TWO By

Prof. Dr. Asia h Sa rji
LECTURE 6

se me ste r one  2021
COLLEGE OF 

COMMUNICATION ARTS
Sua n Suna ndha

Ra ja bha t Unive rsity . 
Ma khon Pa thom

Ca mpus. 

https://en.wikipedia.org/wiki/Literary_Review
https://creativecommons.org/licenses/by-sa/3.0/


CLASS 
OBJECTIVES

This Photo by Unknown Author is licensed under CC BY

1. To explain the meaning of 
literature review,
2. Lecture on the importance of 
literature review in academic 
study.
3. To give guidelines on the 
methods of compiling past 
research.
4. To guide students the basic 
method of writing literature 
review.
5. To inform students on the best 
method of writing literature 
review.

https://researchleap.com/product/literature-review/
https://creativecommons.org/licenses/by/3.0/
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WHAT IS …….

https://www.press.umich.edu/309338/telling_a_research_story_writing_a_literature_review
https://creativecommons.org/licenses/by/3.0/


WHAT IS SO SPECIAL 
ABOUT RESEARCH REVIEW

This Photo by Unknown Author is licensed under CC BY-NC-ND

IN ANY RESEARCH OR IN ANY 
THESIS WRITING,  EXPLORING 
AND ANALYZING PAST 
RESEARCH IS COMPULSORY.

It Is a  type  o f re vie w  o r a  surve y  
o f scho la rly  source s on spe cific 
top ic/top ics.

WHY?

1. Se e  w ha t a re  simila r re se a rch 
ha s be e n done  be fo re .

2. To  find  out w ha t is the  tre nd  o f 
the  study  on the  sub je ct 
ma tte r.

3. How  the  re se a rch is done  a nd  
on w ha t re sult?

4. Some  pe op le  che ck  on the  
me thodo logy a nd  the  tre nd  o f 
the  study/

https://www.blogs.hss.ed.ac.uk/pubs-and-publications/2016/10/17/preparing-for-your-literature-review/
https://creativecommons.org/licenses/by-nc-nd/3.0/


WHAT IS  literature review?
• A literature review surveys, read, evaluate and make analysis of 

books, scholarly articles, and any other sources relevant to a 
particular issue, area of research, or theory. 

provides a description, 
summary, and 

critical evaluation of these works
in relation to the research problem 

being investigated

WHY?



This Photo by Unknown Author is licensed under CC BY-NC-NDA BRIEF GUIDE LINES

https://academicwritingforstudents.com/how-to-write-a-literature-review-research-paper-the-most-easy-way/
https://creativecommons.org/licenses/by-nc-nd/3.0/


THE GENERAL PROCESS
1. Always 
remember what 
is the topic of 
your study, its 
focus and  
objectives,

1. Publish/Unpublish 
research . Report, thesis. 
Articles journals. Books. 
Must related directly or 
indirectly to your focus of 
study.

2. Read to check on 
relevancies of the 
document or 
sources..

GET THE MOST 
RELEVANT.

3. Once you get, 
read, write the 
infor to the table 
I showed you 
according to ur
sub topics.

For each literature
review for each sub 
Topics your must transfer the
major notes from the tableto your thesis.

After that analys and  see the connection
between one research with another.

After all done. Make 
critical analysis for all 
the literature you 
have reviewed in 
each sub  topics.



No more  
ta lk ing……

This Photo by Unknown Author is licensed under CC BY-SA

NOW

https://en.wikiversity.org/wiki/Motivation_and_emotion/Book/2017/Bias_to_action
https://creativecommons.org/licenses/by-sa/3.0/


EXTRA EXPLANATION

UNDESTAND your topic THOROUGHLY…REALLY 
WELL.

 Select papers accordingly. It has to be directly or 
indirectly relevant to you issues or research 
problem.

 Read the selected articles thoroughly and 
evaluate them.

Organize the selected papers by looking for 
patterns and by developing subtopics.



WHAT IS GOOD LITERATURE REVIEW?

A good literature review is NOT simply a list describing 
or summarizing several articles;

a literature review is discursive prose which proceeds 
to a conclusion by reason or argument.

A good literature review shows signs of  synthesis and 
understanding of  the topic.

A good literature review telling the story about what 
research has been done before and their importance 
and relationship.

A good review includes enough detail to give others a 
feel for what happened. Explain which factors 
contributed to your positive or negative view points.



BASIC ELEMENTS REQUIRED IN LIT. REV.

Just like  most a ca de mic pa pe rs, 
lite ra ture  re vie w s  must conta in a t 
le a st thre e  ba sic e le me nts: 

1. a n introduction o r ba ckground  
info rma tion se ction. The  
introduction should : de fine  your 
top ic a nd  p rovide  a n a ppropria te  
conte x t fo r re vie w ing  the  
lite ra ture ; e sta b lish your re a sons

2. the  body o f the  re vie w  conta ining  
the  d iscussion o f source s;  

3. a  conclusion a nd /o r 
re comme nda tions se ction to  e nd  
the  pa pe r.

LITERATURE REVIEW IS A STORY TELLING PROCESS. You 
know what is the issue, you want to know how others think 

about it. You want to know  if your they agreed with one 
another, why and how..



HOW MUCH IS 
ENOUGH?

This Photo by Unknown Author is licensed under CC BY

When to stop 
searching and 

reading? When you are able to 
compile the latest 

reading materials that 
meet your 

requirement.What are the requirement: 
1. The published materials 
must be recents no later 

then 10 years ago.
2. Some of the studies are 
done almost related to the 

focus of your study.
The study is done out side 
your country if you want to 
see thae similar issues but 

away from your areas.

May be you can see the trend of 
the result of their finding and ides 
which help you to  to strengthen 
your believe about the focus of 

your study.

WHEN YOU ARE RUNNING OUT 
OF TIME

https://researchleap.com/product/literature-review/
https://creativecommons.org/licenses/by/3.0/


LASTLY: 

HOME WORK.
• I suppose you have done the reading and putting the reading information 

inside the laiterature review table.
• Now you job is to begin the writing Chapter 2. SUBMIT 24th. FEBRUARY 2021

Do not include purely historical or informational material, such as information from 
websites. ... The literature review is a synthesis and analysis of research on your topic 
in your own words. Most ideas can be and should be paraphrased
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LECTURE 7. 
9306. CREATIVITY AND DIGITAL MEDIA

This Photo by Unknown Author is licensed under CC BY-SA-NC

16th. Ma rch 2021. We dne sda y  11 a m

CHAPTER 
THREE

https://metodepenelitianlingkungan.blogspot.com/2017/
https://creativecommons.org/licenses/by-nc-sa/3.0/


Discussing yourself where your study might 
come short can give you more credibility as it 
shows the reader that you are aware of the 
limitations of your study.

IN SHORT WHAT IS CHAPTER THREE
Methods
The methodology chapter 
outlines which methods you 
choose to gather data, how 
the data is analyzed and 
justifies why you chose that 
methodology

. It shows how your choice of design and 
research procedure are capable in 
answering your research question 
scientifically. Make sure you explain what 
the pitfalls of your approach  and how you 
have tried to mitigate them. 



FORMAT CHAPTER THREE

• 3.1 INTRODUCTION
• 3.2 SCIENTIFIC ENQUIRY IN SOCIAL SCIENCE 
• 3.3 SURVEY METHOD

• 3.3.1 Survey Instrument
• 3.3.2 Data Collection Process
• 3.3.3 Data analysis and Data presentation 

• 3.4 CONCLUSION



3.1. INTRODUCTION

In order to create the sense of continuity between this chapter and the 
previous ones,  what you should do is to  explain what your study is and briefly 

state the objectives of your study. Therefor you need to check again   your 
title. Objectives of research. What do you want to find out,

Explain the purpose of the Chapter three

The purpose of introductory section is to explain 
what the chapter is all about and its purpose.



3.2 SCIENTIFIC ENQUIRY IN SOCIAL SCIENCE 

The purpose to include this informatin chapter 3 is that to explain to 
readers that this type of scientific enquiry can  apply various other social 

science research methods. List all othe methods here. Some of the 
methods such as qualitative approach can be employed. However due to 

major obstacles that is facing the country, this study has decided to 
employ survey research approach. 



3.3

3.3 SURVEY METHOD

Explain here what is survey method? Why you 
choose this method for your research? What is
The strength and weaknesses of this method?

Get good research book and good research article to explain about this method. 
When ever you copy their words make sure cite or reference ( Name the person, year)

3.3.1 Survey on Pattern of Online Shopping
• explain here about your study. 
• Explain as well the type of response you need from your respondents. 
• Explain where the research will take place. 
• How many respondents you choose…why? 
• How to get the response from the respondents and by using what instrument?
• Explain more about your questionair…how many section? What is the purpose of 

each section in terms of getting the data from the respondents .



3.3.2 Data Collection Process

Explain here how you are goin to distribute the questionnaires? How you are 
going to get the information by interviewing them face to face? Or by online 
google meet question and answer?
or by individual way of filling in the questionnaire. Give reasons why you 
choose certain decision made? How each decision can help you to get  a 
quality response.

3.3.3 Data analysis and Data presentation

Once you get the questionnaire what are you going to do with it?



WHAT IS ……

This Photo by Unknown Author is licensed under CC BY-SA
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•A questionnaire is defined as a document containing questions and other types of items 
designed to solicit information appropriate for analysis.

•The questionnaire may be regarded as a form of an interview on paper.

•Procedure for the construction of a questionnaire follows a pattern similar to that of the 
interview schedule.
•However, because the questionnaire is impersonal it is all the more important to take care of 
its construction.

•Since there is no interviewer to explain ambiguities or to check misunderstandings, the 
questionnaire must be especially clear in its working.

•The variety of possible answers to each question must be anticipated more fully than for an 
interview.

https://microbenotes.com/questionnaire-method-of-data-collection/


QUESTIONNAIRES DESIGN

There are following types of questionnaires:
•Computer questionnaire. Respondents are asked to 
answer the questionnaire which is sent by mail. ...
•Telephone questionnaire. ...
•In-house survey. ...
•Mail Questionnaire. ...
•Open question questionnaires. ...
•Multiple choice questions. ...
•Dichotomous Questions. ...
•Scaling Questions.

The Essentials of the Questionnaire 
Construction
•Questionnaire design is a very crucial and 
important part of the research because an 
inappropriate questionnaire misleads the research, 
academics, and policymaking.
•Therefore, a set of adequate and appropriate 
questions in a sequential order is required in a 
questionnaire.
•The format of the questionnaire mostly depends 
on the type of questionnaire used.



Open-ended, closed-ended (static), closed-ended (dynamic), and task-based.

There are roughly two types of questionnaires, structured and
unstructured.
A mixture of these both is the quasi-structured questionnaire that 
is used mostly in social science research

Structured questionnaires include pre-coded questions with well-defined skipping patterns 
to follow the sequence of questions.

Most of the quantitative data collection operations use structured questionnaires. Fewer 
discrepancies, easy to administer consistency in answers and easy for the data management are 
advantages of such structured questionnaires.
Unstructured questionnaires include open-ended and vague opinion-type questions. Maybe 
questions are not in the format of interrogative sentences and the moderator or the 
enumerator has to elaborate the sense of the question. Focus group discussions use such a 
questionnaire



Not all questions are easily pre-coded with almost possible alternatives to answers. Given 
answer alternatives of some questions in the standard questionnaires are left as ‘others’ 
(please specify).

A common and pragmatic practice is that most of the questions are structured, however, 
it is comfortable to have some unstructured questions whose answers are not feasible to 
enumerate completely. Such a type of questionnaire is called a quasi-structured 
questionnaire.

The Format of Questionnaire
Size:

It should  be  sma lle r in size  tha n tha t o f the  sche dule .
The  e x te nt in le ng th a nd  b re a d th should  be  a ppropria te .
It should  no t be  more  tha n tw o  o r thre e  pa ge s a s to  the  na ture  o f the  re se a rch.
Appe a ra nce :



MORE ON FORMAT

It should  be  constructe d  on a  good  qua lity  pa pe r a nd  p rinting .
It should  ha ve  a n a ttra ctive  la yout.

Cla rity :

The  que stions should  be  short, cle a r in te rms, te nure , a nd  e x pre ssion.
Se que nce :

The  que stion should  be  a rra nge d  a ccord ing  to  the  importa nce  a nd  p re fe re nce .
Communica b ility :

The  que stions o f the  que stionna ire  should  be  a b le  to  ke e p  the  inte re st o f the      
re sponde nts
Spa n:

The  le ng th o f the  que stions o f the  que stionna ire  should  be  a s short a s possib le .
The  que stionna ire  should  no t be  long  in le ng th.



Cha ra cte ristics o f Good  Que stions in a  
Que stionna ire
Ge ne ra l rule s o f que stion cra fting :

Cle a r ob je ctive
Simple  la ngua ge
Cle a r conce p ts
Without b ia s
Ade qua te  a nsw e r op tions
Shorte r que stions
The  sing le  que stion a t a  time
Affirma tive  se nte nce s
Ma the ma tics no t impose d
Short/cle a r re fe re nce  pe riods
Avo id  que stion re fe re nce
Que stion Type s to  be  a vo ide d  in a  
Que stionna ire
Que stion w ithout ob je ctive
Ea ch que stion should  ha ve  a n ob je ctive .
Ex a mple :

This Photo by Unknown Author is licensed under CC BY-SA-NC
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Question Types in a Questionnaire
The questions asked can take two forms:
•Restricted questions, also called closed-ended, 
are the ones that ask the respondent to make 
choices — yes or no, check items on a list, or 
select from multiple choice answers.
Restricted questions are easy to tabulate and 
compile.
•Unrestricted questions are open-ended and 
allow respondents to share feelings and opinions 
that are important to them about the matter at 
hand.
Unrestricted questions are not easy to tabulate 
and compile, but they allow respondents to reveal 
the depth of their emotions.
•If the objective is to compile data from all 
respondents, then sticking with restricted 
questions that are easily quantified is better.
•If degrees of emotions or depth of sentiment are 
to be studied, then develop a scale to quantify 
those feelings.

This Photo by Unknown Author is licensed under CC BY-SA
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QUESTIONNAIRES DESIGN

•Computer questionnaire. Respondents are asked to 
answer the questionnaire which is sent by mail. ...

There are following types of questionnaires:

•Telephone questionnaire. ...

•In-house survey. ...

•Mail Questionnaire. ...

•Open question questionnaires. ...

•Multiple choice questions. ...

•Dichotomous Questions. ...

•Scaling Questions.



FOUR TYPES OF  QUESTIONNAIRS:.

There are roughly two types of questionnaires format, 

open-ended, closed-ended (static), closed-
ended (dynamic), and task-based

structured and 
unstructured.A mixture of these both is the quasi-

structured questionnaire that 
is used mostly in social 
science research..4 

Structured questionnaires inc
lude pre-coded questions with 
well-defined skipping patterns 
to follow the sequence of 
questions



QUESTIONNAIRE is defined as a document containing questions and other 
types of items designed to solicit information appropriate for analysis.

WHAT IS

•FUNCTIONS N 
CHARACTERISTICS:

•The questionnaire may be regarded as a form of an 
interview on paper.
•Procedure for the construction of a questionnaire 
follows a pattern similar to that of the interview 
schedule.
•However, because the questionnaire is impersonal 
it is all the more important to take care of its 
construction. 



The Essentials of the Questionnaire Construction

a set of adequate and appropriate questions in a 
sequential order is required in a questionnaire.

•The format of the questionnaire mostly depends 
on the type of questionnaire used.

It should be constructed on a good quality paper and 
printing. It should have an attractive layout.
Clarity: The questions should be short, clear in terms, tenure, 

and expression.
Sequence

The question should be arranged according to the 
importance and preference.
Communicability

The questions of the questionnaire should be able to 
keep the interest of the     respondents
Span:

The length of the questions of the questionnaire should be as short as 
possible. The questionnaire should not be long in length.



:
Question Types in a Questionnaire
The questions asked can take two forms:

•Restricted questions

also called closed-ended, are the ones that ask the 
respondent to make choices — yes or no, check 
items on a list, or select from multiple choice 
answers.
Restricted questions are easy to tabulate and 
compile.

open-ended and allow respondents to share 
feelings and opinions that are important to them 
about the matter at hand.
Unrestricted questions are not easy to tabulate 
and compile, but they allow respondents to reveal 
the depth of their emotions.

Unrestricted questions

• If the objective is to compile data from all respondents, then sticking with restricted questions 
that are easily quantified is better.
•If degrees of emotions or depth of sentiment are to be studied, then develop a scale to 
quantify those feelings.



CHARACTERISTICS OF GOOD QUESTIONS IN A QUESTIONNAIRE
GENERAL RULES OF QUESTION CRAFTING:

Cle a r ob je ctive
Simple  la ngua ge
Cle a r conce p ts
Without b ia s

Ade qua te  a nsw e r op tions
Shorte r que stions
The  sing le  que stion a t a  time
Affirma tive  se nte nce s

Ma the ma tics no t impose d
Short/cle a r re fe re nce  pe riods
Avo id  que stion re fe re nce

Que stion Type s to  be  a vo ide d  in a  Que stionna ire
Que stion w ithout ob je ctive
Ea ch que stion should  ha ve  a n ob je ctive
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FORMAT AND 
METHOD OF WRITING



Chapter 4 details all the results of your study. You can put some analysis of the results here, but generally just the 
results are presented, without interpretation, inference, or evaluation (which will be in Chapter 5). The results 
should be linked inextricably to the design .

The results should be reported with respect to furnishing evidence for your research question(s) as outlined in 
Chapter 1

Each result must be accompanied by tables, graph or histogram 



CHAPTER FOUR
RESEARCH FINDINGS

4.1 INTRODUCTION

The purpose of this chapter is present the findings from the survey on ……………………………... 
The presentation will be done according to the requirement of the study which was designed 
in chapter one. The data will also presented in order to give the background information 
about respondents.

4.2 DATA COLLECTION PROCESS

Here you explain about the back ground of your research. Why the research was done, 
the objectives and whay the research is so important/rational/

Briefly explain what the questionnaire look like. How did you distribute the questionnaires, 
how the data was collected, how the data processed. Explain as well the shortcoming
in the whole process.



4.3  BACKGROUND OF THE RESPONDENTS

The purpose of this section is to give an overview about the profile of respondents. As shown 
In the table 4.1 the number of male respondents  70 (80%)  and female 10 (30%). 
Majority of the respondents come from the urban areas of China, 80 percent 

4.4 GENERAL PATTERN OF ONLINE SHOPPING

4.5 ………….. YOU CAN GIVE TITLE FOR EACH SECTION ACCORDING TO THE SECTION 
OF YOUR RESEARCH.

4.9 CORRELATION FINDINGS

Explain here data on correlation one by one
4.10 DATA ON THE RESEARCH OBJECTIVES. Explain here the findings for each objective.

4.11  CONCLUSION



ALWAYS REMEMBER:
1. Each data  explanations must accompanied  by a table. Accompanying the table can be     

graphs, histograms or  pie charts..Choose the one that appropriate to show the 
meaning of the data in the tables.

2. Each table MUST HAVE A NAME or title. Each title must have a number. If the tables in 
Chapter four, the number must begin with number 4. Example:

Table 4.1 Gender of College Students. The title must be written on top of the table. See
Example below………………………..



4.1 Histogram

4.2. Pie Chart

4.3. Graph

4.4 Tables

4.5 Tables



Making sure to use correct 
APA formatting for any tables 
used (refer to Thesis PAM for 
further guidance on 
formatting)
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The  functions o f cha p te r five  o f a  the sis

• Cha p te r five  is the  conclud ing  cha p te r o f your the sis. 
Pe rsona lly  this is your cha p te r.

• It me a sure  how  good  you a re  a s a  think ing  
re se a rche r. 

• This cha p te r must  co rre spond  w ith the  cha p te r one .
• Cle a rly  sta te  the  a nsw e r to  the  ma in re se a rch 

que stion.



FUNCTIONS OF CHAPTER FIVE

• Summa rize  a nd  re fle ct on your re se a rch a nd  
the  find ings. 

• Ma ke  re comme nda tions fo r future  w ork  on 
simila r top ic o r a re a s 

• Show  w ha t ne w  know le dge  you ha ve  
e a rne d   a nd  contribute d

• Wha t o r how  your re se a rch contribute  to  the  
industry?
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•Introduce again the title of your study and the main objective of the study
•Explain what do you plan to syntezise in this chapter.5.1. INTRODUCTION

•Explain the purpose of this section. 5.2.1 The importance of the study. Explain how important is this study, why it must 
be carried out. What make this study different as compared to other study? 5.2.1 Evaluation of the Findings. Make 
your own generalization of the findings of the research.

5.2 GENERAL ANALYSIS OF 
STUDY

•Explain what are the strength of your study and your weaknesses. If similar study to be done next time what are things 
they should avoid doing.

5.3 STRENGTH AND 
WEAKNESsES OF THE STUDY.

•Explain what can you conclude regarding the quality or status of your research as compared with other previous 
research on more or less similar subject or titles.5.4 ANALYSIS  OF  STUDY

•Explain here what your research have contributed to the body of knowledge and to the online business industry?
•Make suggestion from the findings…if you have any.5.5 THE VALUE OF RESEARCH

•Explain to what extent this study has answered your scholarly curiously.
•Explain some achievement of your study.
•Explain more about 5.6. CONCLUSION
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FINAL REMINDER

• The  conclusion should  be g in from the ma in 
que stion tha t your the sis o r d isse rta tion a ime d  to  
a dd re ss. This is your fina l cha nce  to  show  tha t 
you’ve  done  w ha t you se t out to  do , so  ma ke  sure  
to  fo rmula te  a  cle a r, concise  a nsw e r. All should  be  in 
the  fo rm o f summa ry.

• Don’t re pe a t a  list o f a ll the  re sults tha t you a lre a dy 
d iscusse d , but synthe size  the m into  a  fina l 
ta ke a w a y tha t the  re a de r w ill re me mbe r .

https://www.scribbr.com/?p=22914


CONCLUDING THE THESIS

• After chapter five what else?

• List of bibliography- APA FORMAT
• Enclosure  Questionnaires if any

- Other relevant information
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